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KASBIT INTRODUCTION 

   THE HISTORY OF KASBIT 

KASBIT Private Limited is the parent body of 

KASB Private Limited that was established in 

September 1999, through Registration with 

Securities & Exchange Commission of Pakistan, 

Government of Pakistan. It is the first Private 

Sector Institute of Higher Education that was 

registered as a corporate hot bride body. Since 

its inception, KASBIT has achieved many a 

mile-stones that advocate its high standard, 

excellence and quality recognition.  

 

CHARTERED BY GOVERNMENT OF SINDH 

KASBIT is Chartered by the Government of Sindh and recognized by the Higher 

Education Commission of Pakistan, which has also awarded the highest category 

W(4) rating to KASBIT in recognition of the high educational standards that it 

maintains.  

  GROUP INTRODUCTION 

The continuous success and growth of our Group Companies is a reflection of the 

innovative approach and commitment of over 50 years upon the tenet, “Tradition 

of Trust” that was envisaged by the founding father of the Group. The Group 

Companies play leading roles in Real Estate and Construction of Commercial and 

Residential Complexes, Land Development, Higher Education, Medical Services 

and Equipment, Commodity Trading, Import-Export, Media Network, Civil and 

Defense Purpose Technology and even Philanthropy.  

 

HEC RECOGNITION 

KASBIT is recognized by the Higher Education Commission of Pakistan and has 

been awarded the highest ranking of W(A) under whom the standards of 

educational institutions are scrutinized and evaluated in Pakistan.  

 

AACSB 

(Association to Advance Collegiate Schools of Business) 

KASBIT became a member of the Association to Advance Collegiate Schools of 

Business (AACSB), which is based in the US to ensure the quality and continuous 

improvements in collegiate management education. AACSB International 
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produces and publishes a wide range of knowledge service publications and 

special reports on the trends and issues within management education. AACSB 

also plans to conduct extensive array of professional development programs for 

students and professionals and its membership ascertains the current standing of 

KASBIT.  

 

ISO CERTIFIED 

KASBIT was certified by ISO in January 2002 in recognition of the high quality 

control system that it has in place. By this virtue, KASBIT became the first ISO-

9001 Certified Degree Awarding Institute in the Private Sector of Pakistan. Since 

the inception of KASBIT, its management has remained highly conscious for 

attaining high standards and to earn recognition through performance based 

achievements based on which its Charter was granted by the Government of 

Sindh vide Ordinance No. XXII of 2001. KASBIT has grown into one of the most 

respected education institutions that contribute towards the qualitative education 

of students in the field of Management Science.  
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The Sheikh Zayed Islamic Center lies in the heart 

of the education district of Karachi. Separately 

from housing ten classrooms, it has a Library, an 

Auditorium, a Mosque, a Conference and Seminar 

Rooms and a Computer Lab. The classrooms at 

Sheikh Zayed Islamic Center are large and airy 

and fully equipped with modern audio-visual 

facilities to improve the learning experience and 

make it more communicating. All facilities at 

Sheikh Zayed Islamic Centre are available to the students, faculty and course 

members. The SZIC in its size and glory can be compared to any campus of 

world-class institution of higher education. 

Sheikh Zayed Islamic Center (SZIC), Karachi provides educational 

opportunities to you at best of outs dimensions. Our Task commands for us to 

produce a new generation of Pakistanis who are devoted to the Educational, 

Economic, and Scientific and Technological development of their homeland in 

the light of Islamic Teachings. The center is reasonably proud of its achievements 

in conveying knowledge and development skills to its students with principled 

morals. It provides research leaning environment for quality education, research 

and learning through its advanced facilities; Comfortable Research and Study 

Rooms, Well Equipped Computer Laboratories, Advanced Syllabi and highly 

qualified teaching and coaching staff. 

Sheikh Zayed Islamic Center (SZIC), Karachi either serious interest or 

carefulness provide all these resources to you for prosperous your potentials with 

outlooks that you may play your positive role for the development of Pakistan and 

bring wealth to the humanity without the perception of race, culture, color and 

belief. 
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CONFERENCE OVERVIEW 

The Conference was organized by the Office of Research, Innovation and Commercialization, 

KASBIT in collaboration with SZIC from 19
th

 to 21
st
 December 2017. Scholars, Researcher, 

Professor from renowned leading academic and research organization participated in the research 

conference as keynote speakers, session chairs and research presenters. Approximately the 

conference was graced by more than 35 PhDs from the relevant areas of business administration. 

The conference was inaugurated by Professor Dr. Muhammad Ajmal Khan Vice Chancellor, 

University of Karachi. Dr. Muhammad Ajmal Khan focused on importance of research for the 

enhancement of quality education in Pakistan. He also expressed his consents towards 

development of research environment for future academic growth. 

The scholars who showed their interest in the research conference reached 115 papers, from 

various cities of Pakistan that included research paper from Peshawar, Bhitshah, Nawabshah, 

Hyderabad, Jamshoro Sindh, and Lahore. Research scholar’s form prestigious institution of 

Karachi also participated in the research conference that included research papers from Institute 

of Business Management (IoBM), Benazir Bhutto Shaheed University Karachi, Hamdard 

Institute of Management Sciences, Bahria University, Karachi University Business School 

(KUBS), Department of Quality Management-NED University of Engineering and Technology, 

Department of Metallurgy Engineering-Mehran University, Department of Zoology-University 

of Karachi, Electrical Engineering Department-Bahria University Karachi Campus, Department 

of Commerce-University of Karachi, Dadabhoy Institute of Higher Education, ICCBS University 

of Karachi, Sheikh Zayed Islamic Centre- Karachi University, and Khadim Ali Shah Bukhari 

Institute of Technology. Out of the total submission 80 research papers were accepted by the 

panel of expert.  

The papers were presented in 6 sessions having 6 parallel sessions having 3 parallel sessions 

each over 3 days. The session chair and co-chair provided their expert suggestion to the scholars.  
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The papers covered whole range of socio-Economic dimension and business management 

knowledge basis. The conference was able to attract large audience in all three days and in all 

parallel session. This fact was also acknowledged by national news papers of prestigious 

reputation.  

The conference concluded on 21
st
 December 2017 the chief guest of the concluding sessions was 

Professor Dr. Akhtar Baloch Vice Chancellor Benazir Bhutto Shaheed University Lyari. 

Professor Syed Karamatullah Hussainy Director Khadim Ali Shah Bukhari Institute of 

Technology covered the main theme of the conference of the closing day. Dr. Abida Perveen 

Director Sheikh Zayed Islamic Centre also appreciated the efforts of KASBIT and extended a 

full support on arranging similar conferences in the future. The conference concluded with the 

vote of thanks by conference secretary Professor Dr. Ahsanullah on the behalf of the entire ORIC 

team. 
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INAUGURAL CHIEF GUEST 

Prof. Dr. Muhammad Ajmal Khan 

Vice-Chancellor University of Karachi 

 
KEYNOTE SPEAKERS 

 

DAY 01 

Key Notes Speaker 01 Mr. Kashif Riaz 

Key Notes Speaker 02 Dr. Zubair Ali Shahid 

 

 

DAY 02 

Key Notes Speaker 03 Dr. Irfan Hameed 

Key Notes Speaker 04 Dr. Azam Ali 

Key Notes Speaker 05 Dr. Muhammad Zubair Ahmad 

DAY 03 Key Notes Speaker 06 Prof. Dr. Imamuddin Khoso 
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SESSION CHAIR AND CO-CHAIR 

DAY 01 

 

ROOM-1 

Session Chair  Prof. Dr. Asif Mansoor 

Co-Chair Mr. Muhammad Kashif 

 

ROOM-2 

Session Chair  Mr. Kashif Riaz 

Co-Chair Mr. Abdullah Khan 

ROOM-3 Session Chair  Dr. Anwer Irshad Burney 

Co-Chair Mr. Hyder Ali 

PARALLEL SESSION 

 

ROOM-1 

Session Chair  Dr. Kamran Soomro 

Co-Chair Hafiz Muhammad Sharif 
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Session Chair  Dr. Talat Hashmi 

Co-Chair Ms. Nausheen Abbas Naqvi 

ROOM-3 Session Chair  Dr. Hafiz Ikhlas Ahmed 

Co-Chair Ms. Fiza Rani 
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DAY 02 

 

ROOM-1 

Session Chair  Dr. Sarfaraz Ahmed 

Co-Chair Mr. Ali Raza 

 

ROOM-2 

Session Chair  Dr. Hameed Akhter  

Co-Chair Mr. Aamir Hussain 

 

ROOM-3 

Session Chair  Dr. Abdul Kabeer Kazi 

Co-Chair Ms. Saima Zeb Durrani 

PARALLEL SESSION 

 

ROOM-1 

Session Chair  Dr. Anwer Irshad Burney 

Session Chair Dr. Muhammad Asim 

Co-Chair Mr. Israr Ahmed 
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Session Chair  Dr. Hasnain Alam 

Co-Chair Mr. Usama Bin Iqbal 

ROOM-3 Session Chair  Mr. Muhammad Tariq 

Co-Chair Mr. Shakeel Ahmed 

 
 



XVII 
 

PARALLEL SESSION 

 

ROOM-1 

Session Chair  Prof. Dr. Rizwan Ahmed 

Co-Chair Mr. Ragib Zafar 

 

ROOM-2 

Session Chair  Dr. Adnan Bashir 

Co-Chair Mr. Muhammad Masood 

Mir 

ROOM-3 Session Chair  Dr. Riaz Soomoro 

Co-Chair Mr. Faisal Sultan 

DAY 03 

 

ROOM-1 

Session Chair  Dr. Shehlina Bhamani  

Co-Chair Ms. Hina Amin 

Co-Chair Mr. Samiuddin Sheikh 

 

ROOM-2 

Session Chair  Dr. Inthikab Ulfat 

Co-Chair Mr. Shahid Khan 

 Mr. Rais Ahmed 

 

CLOSING CHIEF GUEST 

Professor Dr. Akhtar Baloch 

Vice-Chancellor Benazir Bhutto Shaheed University, 

Karachi 
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CONFERENCE TIMELINE  

 

       
The Program will be hosted by Mr. Eesar Khan 

11:30 - 12:00 Tea Break 

 

 

 

 

 

 

 

 

Time Inauguration 

08:30 - 09:45 Registration Desk Open 

10:00 - 10:05 Recitation from the Holy Quran 

10:05 - 10:10 Naat of Rasool S.A.W 

10:11 - 10:15 National Anthem 

10:16 - 10:26 
Welcome Address & Conference Overview by 

Prof. Dr. Ahsanullah 
Director ORIC & Conference Secretary 

10:27 - 10:37 
Address by 

Prof. Dr. Anwer Irshad Burney 
Dean, KASBIT 

10:38 - 10:58 
Address  by 

Prof. Dr. Abida Perveen 
Director, SZIC 

11:00 - 11:20 
Address  by 

Prof. Syed Karamatullah Hussainy 
Director, KASBIT 

11:20 - 11:30 
Inaugural Address by the Chief Guest 

Prof. Dr. Muhammad Ajmal Khan 
Vice Chancellor, University of Karachi 
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DAY 01 BREAKUP 

 

12:00 - 12:20 Key Note Speaker  01 Mr. Kashif Riaz 
 

Parallel Sessions 01 

 

 

 

 

 

 

Sr. No /Participants Particulars Time Venue Officials 

KRC- KASBSZIC-17001 

Impact of Gender and Generation Segregation 
on Perception towards Islamic Banking 

12:30-12:45 

Room 1 
Chair: Prof. Dr. Asif Mansoor 
Co-Chair: Mr. Muhammad 
Kashif 

Hafeez Ur Rehman 

Ghullam Hussain 

Aon Waqas 

KRC- KASBSZIC-17002 A new solution to the tax related problem  
observed in earlier history of Islam 

12:45-01:00 
Ubaidullah 

KRC- KASBSZIC-17003 
The Impact of Emotional Branding On 
Consumer Buying Behavior: A case of beverage 
industry of Pakistan. 

01:00-01:15 
Hadiqa Riaz 

Hassaan Ahmed  

Mudassir Hussain  

KRC- KASBSZIC-17004 The impact of trust, brand experience and 
customer satisfaction on brand loyalty: A study 
of ‘ready-to-cook’ food products in Karachi, 
Pakistan 

01:15-01:30 
Fatima Ather 

Muzammil Sabir 

 Rameen Shakil 

 
Concluding Remarks 1:30-1:45 

  

Sr. No / Participants Particulars Time Venue Officials 

KRC- KASBSZIC-17005 The Evolution of Islamic Banking System 
Changes Customers Preference towards 
Banking Perception: Evidence from Customer 
using Islamic Banking, Karachi, Pakistan 

12:30-12:45 

 
 
 
 
 
 
 

 
Room 2 

 
 
 
 
 
 
Chair: Mr. Kashif Riaz 
Co-Chair: Mr. Abdullah Khan 

Daniyal Iftikhar  

Osama Bin Ahsan 

KRC- KASBSZIC-17006 The Impact of Brand awareness on Consumer 
purchase Intention” Study on Al Karam 12:45-01:00 Umair Atta Ullah 

 Muhammad Waqas Sabir 

KRC- KASBSZIC-17007 The Impact of Employees Absenteeism on the 
Organizations Performance: Study on 
Manufacturing and Retailing Sector Karachi, 
Pakistan 

01:00-01:15 Anseeya Samad 

Filza Asif 

KRC- KASBSZIC-17008 Attributes Enhancing the Customer Loyalty: A 
Research on Karachi Based Super 
Stores/Marts 

01:15-01:30 Wajeeha Siddiqui 

Hiba Rashid 

 

Concluding Remarks 1:30-1:45 
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Sr. No /Participants Particulars Time Venue Officials 

KRC- KASBSZIC-17009 

The Impact of Motivation in Higher Productivity: 
A Case Study 

12:30-12:45 

Room 3 
Chair: Dr. Anwer Irshad 
Burney 
Co-Chair: Mr. Hyder Ali 

Mohsin Ali Shaikh 

Ahsan Ali Shaikh 

Motaber Ali 

Faiza Shafi khan 

KRC- KASBSZIC-17010 Effect of Performance Management System 
among the Education Sectors of Higher 
Education Commission of Pakistan 

12:45-01:00 Adeel Azeem Jinnah 

Shaheera Shad 

KRC- KASBSZIC-17011 Entrepreneurial education and its effects on 
universities in Pakistan 

01:00-01:15 
Umair Ahmed Jalali 

KRC- KASBSZIC-17012 
Impact of Exchange Rate on Economic Growth 
of Pakistan 

01:15-01:30 Samad Ghanchi 

Muhammad Asif Iqbal 

 
Concluding Remarks 1:30-1:45 

  

 

01:45-03:00 Namaz & Lunch Break 
 

 

03:00-03:20 Key Note Speaker  02 Dr. Zubair Ali Shahid 
 

Parallel Sessions 02 

Sr. No /Participants Particulars Time Venue Officials 

KRC- KASBSZIC-17013 The impact of mobile marketing initiatives on 
customers’ attitudes and behavioral outcomes 

03:30-03:45 

Room 1 
Chair: Dr. Kamran Soomro 
Co-Chair: Hafiz Muhammad 
Sharif 

Hazel Aslam 

KRC- KASBSZIC-17014 Factors influencing word of mouth behavior in 
the restaurant industry 

03:45-04:00 
Owais Mehmood 

KRC- KASBSZIC-17015 Impact of Talent Retention on Organizational 
Performance. 

04:00-04:15 
Iqra Khan 

KRC- KASBSZIC-17016 Impact of Social Marketing on Consumer Buying 
Behavior: Study on Online Shopping In Pakistan 

 
04:15-04:30 Mabrooka Deshmukh 

 
Concluding Remarks 04:30-04:45 

  

 

 

Sr. No /Participants Particulars Time Venue Officials 

KRC- KASBSZIC-17017 Delegation outcomes: perceptions of leaders 
and follower’s satisfaction 

03:30-03:45 

Room 2 
Chair: Dr. Talat 
Co-Chair: Ms. Nausheen 
Abbas Naqvi 

Nida Kanwal 

KRC- KASBSZIC-17018 Impact of social media advertisement on youth 
of Pakistan 

03:45-04:00 
Ali Javed 

KRC- KASBSZIC-17019 
The strategies of intrinsic motivation on Searle 
Pharmaceuticals, Karachi, Pakistan 

04:00-04:15 Saeed ur Rehman 

Ali Rizwan 

KRC- KASBSZIC-17020 The impact of Formal and Informal Recruitment 
channels on Talent Acquisition in context of 
Electronic Media (TV Channels) 

04:15-04:30 Barya Fatima 

Eruj Ansari 

 
Concluding Remarks 04:30-04:45 
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Sr. No /Participants Particulars Time Venue Officials 

KRC- KASBSZIC-17021 Role of Social Media in Retail Network 
Operations and Marketing to Enhance Customer 
Satisfaction 

03:30-03:45 

Room 3 
Chair: Dr. Hafiz Ikhlas 
Ahmed 
Co-Chair: Ms. Fiza Rani 

Mishal Aslam 

KRC- KASBSZIC-17022 
Attributes Of Consumer Behavior While Choose 
Travel Agency Karachi, Pakistan 

03:45-04:00 
 

Maryum Ashraf 

Muhammad Shehroze 

KRC- KASBSZIC-17023 Enhancing the Talent Retention in the 
organization, Indication from Aviation Industry 
of Karachi, Pakistan 

04:00-04:15 Maryam Mallick 

Daniyal Najmi  

KRC- KASBSZIC-17024 A study on Impact of job security on employee 
performance: evidences from banking sector of 
Karachi, Pakistan 

 
04:15-04:30 

Shahroze ali  

Ubaid-ur-rehman 

KRC- KASBSZIC-17025 

Impact of University brand name on students’ 
admission decision making. 

 
04:30-04:45 Awais Chandio 

Dr. Zahaid Ali Memon 

Dr. Asif Ali Shah 

 
Concluding Remarks 04:45-05:00 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

05:00-05:15  Tea Break  



XXII 
 

DAY 02 BREAK UP 

 

08:30-9:30 Registration Desk Open 

 

9:30-9:50 Key Note Speaker  03 Dr. Irfan Hameed 
 

Parallel Sessions 01 

Sr. No /Participants Particulars Time Venue Officials 

KRC- KASBSZIC-17026 Impact of succession planning on organizational 
performance: A case study on getz pharma 
(private) limited Karachi; Pakistan 

10:00-10:15 

Room 1 
Chair: Dr. Sarfaraz Ahmed 
Co-Chair: Mr. Ali Raza 

Kanza Irfan 

KRC- KASBSZIC-17027 Organizational citizenship behavior and 
organizational performance with the mediating 
role of psychological ownership and job 
satisfaction: study in the banking sectors of Al-
Baraka 

 
10:15-10:30 

Neha Khan  

Hamna Azhari 

KRC- KASBSZIC-17028 

The impact of leadership styles on employee 
performance in the banking sector of Karachi 
Pakistan 

10:30-10:45 
 

Noman Ali 

Muhammad Hammad 

Muhammad Danish 
Hassan Khan 

KRC- KASBSZIC-17029 Consumer-brand relationships in sports product 
and repurchase intention: An application of 
investment model 

10:45-11:00 Salama Dhedhi 

KRC- KASBSZIC-17030 

The Impact of Diversity on Organizational 
Performance 

11:00-11:15 
Syed Muhammad Faizan 
Zaidi 

Osama Riaz 

 
Concluding Remarks 

11:15-11:30 

 

Sr. No /Participants Particulars Time Venue Officials 

KRC- KASBSZIC-17031 The effects of human resource management 
policies and practices on the intention to 
promote women 

10:00-10:15 

Room 2 
 

Chair: Dr. Hameed Akhter 
Sanjarani 
Co-Chair: Mr. Aamir Hussain 

Shahmeen Sulaiman 

KRC- KASBSZIC-17032 The impact of employee attitude towards 
employee performance in Bank Sector of 
Karachi, Pakistan 

10:15-10:30 Taha Jawed 

Hamza Khalid 

KRC- KASBSZIC-17033 Effect of corporate social responsibility and 
internal marketing on organizational 
commitment and turnover intentions 

10:30-10:45 Zain Iqbal 

KRC- KASBSZIC-17034 Effect of Reverse Supply Chain Management on 
Customer Loyalty and Customer Retention 

10:45-11:00 
Mohib Hassan 

KRC- KASBSZIC-17035 The impact of packaging on Consumer buying 
behavior 

11:00-11:15 
Muhammad Saqib Lodhi 

 
Concluding Remarks 

11:15-11:30 
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Sr. No /Participants Particulars Time Venue Officials 

KRC- KASBSZIC-17036 Consumer Response to covert advertising in 
social media (on Facebook) 

10:00-10:15 

Room 3 
Chair: Dr. Abdul Kabeer Kazi 
Co-Chair: Ms. Saima Zaib 
Durrani 

umar Abdullah 

KRC- KASBSZIC-17037 
Influences of Changing Dynamic of Talent 
Acquisitions in Media Sector 

10:15-10:30 Taha Ahmad 

Muhammad Babar 

KRC- KASBSZIC-17038 Impact of Non-Monetary Reward on Employee 
Performance: A Case Study of Daraz.pk, Karachi 

10:30-10:45 
Muhammad Ibrahim 
KRC- KASBSZIC-17039 The Impact of Indirect Compensation on 

Employees Productivity in Private Higher 
Education Institutions in Pakistan 

10:45-11:00 Sahar Khan 

KRC- KASBSZIC-17040 Drivers of Supply Chain Transparency and its 
effects on Performance Measures in the 
Automotive Industry: Case of a Developing 
Country 

11:00-11:15 
Waqar Ahmed 

 Mohammad Omar 

 
Concluding Remarks 

11:15-11:30 

 

11:30-12:00 Tea Break 
 

12:00-12:20 Key Note Speaker 04 Dr. Azam Ali 
 

Parallel Sessions 02 

Sr. No /Participants Particulars Time Venue Officials 

KRC- KASBSZIC-17041 The Managing Political Behavior of the 
employees in Oil and Gas Sectors of Karachi, 
Pakistan 

12:30-12:45 

Room 1 
 

Chair: Dr. Anwer Irshad 
Burney 
Chair: Dr. Muhammad Asim 
Co-Chair: Mr. Israr Ahmed 

Syed Fahad Hussain 

Syeda Ayesha 

KRC- KASBSZIC-17042 Evaluation in the Compensation to Attract the 
Talent: Research Based on Karachi Service 
Sectors 

12:45-01:00 Maha Ahrar 

Anas Hafeez 

KRC- KASBSZIC-17043 Children perceptions of emotional and rational 
appeals in social Advertisement 

01:00-01:15 
Fizzah Ghouri 

KRC- KASBSZIC-17044 
Impacts of social media on Islamic banking 01:15-1:30 

Syed fahad Ali 

KRC- KASBSZIC-17045 IMPACT OF MOTIVATION ON EMPLOYEE 
PERFORMANCE 01:30-01:45 

Bushra Khan 
 

Concluding Remarks 01:45-02:00 
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Sr. No /Participants Particulars Time Venue Officials 

KRC- KASBSZIC-17046 Leadership initiative to attain business 
sustainability: reorienting strategies to meet the 
needs of globalization 

12:30-12:45 

Room 2 
 

Chair: Dr. Hasnain Alam 
Co-Chair: Mr. Usama Bin 
Iqbal 

Perwez Hashmi 

KRC- KASBSZIC-17047 Managing Marketing and Image Building 
Activities using Information Technology Tools in 
Not for Profit Educational Organizations in 
Pakistan 

 
12:45-01:00 

Dr. Shelina Bhamani 

M.Usman Khan 

Samiullah Sarwar 

KRC- KASBSZIC-17048 Behavioral Biases in Investment Decision Making 
and Moderating Role of Investor’s Type 

01:00-01:15 
Maha khan 

KRC- KASBSZIC-17049 Factor affecting employee relation on employee 
performance: a study on Patel hospital 

01:15-1:30 
Wajiha Shafique 

KRC- KASBSZIC-17050 
Effect Of Buyer-Supplier Relationship On The 
Organizational Performance 

01:30-01:45 Kanwar Muhammad 
Hammad 

 
Concluding Remarks 01:45-02:00 

 

Sr. No /Participants Particulars Time Venue Officials 

KRC- KASBSZIC-17051 Predicting the Impact of Employee Retention 
and organizational commitment upon 
Organizational Growth. A Human Resource 
Perspective 

12:30-12:45 

Room 3 
 

Chair: Muhammed Tariq 
Co-Chair: Mr. Shakeel 
Ahmed 

Mehrin Kanwal 

KRC- KASBSZIC-17052 The impact of Curriculum Change in effective 
teaching and learning of Beaconhouse School 
System 

 
12:45-01:00 

Sarah Hussain 

KRC- KASBSZIC-17053 
Factors that affect on Absenteeism 

01:00-01:15 
 

Muhammad Shahbaz 
Saeed 

KRC- KASBSZIC-17054 
Determinants of Return on Equity: Evidence 
from the Cement Industry of Pakistan 

01:15-1:30 Ali Raza  

Umer Farooq 

KRC- KASBSZIC-17055 
Measuring the Service Quality of Mobile 
Handsets Repair in Pakistan 

01:30-01:45 Arsalan Ahmed Mangrio 

Mr. Abdullah Khan 

 
Concluding Remarks 

01:45–02:00 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

02:00-3:00 Namaz & Lunch Break 
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3:00-3:20 Key Note Speaker 05 Dr. Muhammad Zubair Ahmad 
 

Parallel Sessions 03 

Sr. No /Participants Particulars Time Venue Officials 

KRC- KASBSZIC-17056 The impact of sales person personality on sales 
performance 

03:30-03:45 

Room 1 
Chair: Prof. Dr. Rizwan 
Ahmed 
Co-Chair: Mr. Ragib Zafar 

Quratulain 

KRC- KASBSZIC-17057 Factors affecting on buying behavior of females 
towards cosmetics products 

03:45-04:00 
Iqra Khan 
KRC- KASBSZIC-17058 Strategic Management Evaluation & 

Effectiveness on Joint Venture Management of 
Child Health Care Program 

04:00-04:15 Muhammad Imran Khan 

Hamza Khalil Chaudhary 

KRC- KASBSZIC-17059 Evaluation of service quality and its impact on 
customer satisfaction – a case study of Pakistan 

04:15-04:30 
Hassan Raza Kirmani 

KRC- KASBSZIC-17060 An empirical study on historical nostalgia 

advertising and its effects on consumer brand 

purchase intention 
04:30-04:45 

Zaki Hassan 

 
Concluding Remarks 04:45-05:00 

 

Sr. No /Participants Particulars Time Venue Officials 

KRC- KASBSZIC-17061 Factors that effects employee turnover on 
organizational performance CASE OF JS BANK 

03:30-03:45 

Room 2 
 

Chair: Dr. Adnan Bashir 
Co-Chair: Mr. Muhammad 
Masood Mir 

Fatima Farid 

KRC- KASBSZIC-17062 Impact of Brand Awareness on Consumer 
Behavior: on the case study of middle class 
people for FMCG products 

03:45-04:00 Muhammad Luqman 

KRC- KASBSZIC-17063 Effect of Factors of Customer Satisfaction in 
Telecom Industry: “A study on generation Y”  

04:00-04:15 
Madiha Naeem 

KRC- KASBSZIC-17064 
Impact of self labeling on customer intension 04:15-04:30 

Hafiz Sharif  

KRC- KASBSZIC-17065 Impact Of Service Quality On Customer 
Satisfaction 

04:30-04:45 
Ayan Ulhaq 

 
Concluding Remarks 

04:45-05:00 
 

Sr. No /Participants Particulars Time Venue Officials 

KRC- KASBSZIC-17066 Effect of micro finance on poverty reduction and 
gender fairness 

03:30-03:45 

Room 3 
 

Chair: Dr. Riaz Soomoro 
Co-Chair: Mr. Faisal Sultan 

Israr Ahmed 

KRC- KASBSZIC-17067 
Factor Affecting Employee Turnover 03:45-04:00 

Syeda Fatima Zaidy 

KRC- KASBSZIC-17068 Impact of employee turnover on organizational 
performance 

04:00-04:15 
Akif Amir 

KRC- KASBSZIC-17069 Leadership And Their Preferred Decision Model 
In Public Sector Institution Of Higher Education 
In Sindh 

 
04:15-04:30 

Syed Muhammad Zia 

KRC- KASBSZIC-17070 
Impact of Biasness on Employee Performance 04:30-04:45 

Muhammad Altaf 

 
Concluding Remarks 

04:45-05:00 
 

 

 

05:00-05:15 Tea Break 
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DAY 03 BREAK UP 

 
08:30-9:00 Registration Desk Open 
 

 

9:00-9:20 Key Note Speaker 06 Prof. Dr. Immamuddin Khoso 
 

Parallel Sessions 
 

Sr. No /Participants Particulars Time Venue Officials 

KRC- KASBSZIC-17071 Effects of Frontline Employee Role Overload on 
Customer Responses and Sales Performance: 
Moderator and Mediators 

09:30-09:15 

Room 1 
 

Chair: Dr. Shelina Bahamani 
Co-Chairs: Ms. Hina Ameen 
Co-Chairs: Mr. Samiuddin 
Shaikh 
 

Arsalan Tayyab 

KRC- KASBSZIC-17072 

Occupational stress faced by Nurses at 
Hyderabad Sindh (A comparative study of 
government and private sector) 

09:15-09:30 

Faiza Hisbani  

Qurat-ul-ain Abro  

Azra Soomro  

Dr. Parveen Munshi 

KRC- KASBSZIC-17073 

Assessing the Quality Parameters for PhD thesis 
in MUET Case study of (Mehran University of 
Engineering and Technology) 

09:30-09:45 

Muhammad Waqas Nazir 
Arain 

Dr. Arabella Bhutto ,  

Syed Ali Raza,  

Liaquat Ali Rahoo,  

Farwa Shah 

KRC- KASBSZIC-17074 Impact of social media marketing on consumer 
buying behavior 

09:45-10:00 
Mohammad Faheem 

KRC- KASBSZIC-17075 

Factors Causing Stress and Impact on Job 
Performance. 

10:00-10:15 
Sadia Safdar 

Muhammad Ashraf 
Qureshi 

 
Concluding Remarks 10:15-10:30 
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Sr. No /Participants Particulars Time Venue Officials 

KRC- KASBSZIC-17076 

Problems and Challenges Faced by Handicraft of 
Sindh (a case of Hala and bhit shah) 

09:30-09:15 

Room 2 
 

Chair: Dr. Intikhab Ulfat 
Co-Chair: Mr. Shahid Khan 
Co-Chair: Mr. Rais Ahmed 

Liaquat Ali Rahoo 

Ali Raza Zadi 

Shadab Kalhoro 

Prof. Dr. Parveen Munshi 

KRC- KASBSZIC-17077 

Effects of Economic Slowdown on Employee- 
Employer Relationship &Work Environment. 

09:15-09:30 

Syed Ali Raza Zaidi  

Liaquat Ali Rahoo 

Shadab Kalhoro 

Dr. Kamran Khuwaja 

KRC- KASBSZIC-17078 

Construction of Portfolio by using Different Risk 
Models: A Comparison among Diverse Economic 
Scenarios 

09:30-09:45 

Uroosa Sahito 

Quratulain Abro 

Abdul Gaffar Jamali  

Liaquat Ali Rahoo  

Prof. Dr. Parveen Munshi 

KRC- KASBSZIC-17079 

Impact of Information Communication 
Technology (ICT) on the livelihood of 
Communities Involved in the Agriculture at rural 
areas of Sindh, Pakistan 

09:45-10:00 

Shadab Kalhoro 

Liaquat Ali Rahoo 

Aamir Kabria 

Irfan Ali Khaskali 

Prof. Dr. Parveen Munshi 

KRC- KASBSZIC-17080 Harmful effects of business practices not based 
on divine knowledge  

10:00-10:15 
Kashif Riaz 

 
Concluding Remarks 10:00-10:30 

 

Time Closing Ceremony at Auditorium 

10:45-11:05  Guest of Honor 
Syed Tariq Hussain, 

Regional Director, Allama Iqbal Open University 

11:06-11:25 Address by the Chief Guest  
Prof. Dr. Akhtar Baloch, 

Vice Chancellor, Benazir Bhutto Shaheed University Lyari 

11:26-11:45 Vote of Thanks by 
Prof. Dr. Ahsanullah,  
Director ORIC, KASBIT 

11:46-12:05 Concluding Remarks by 
Prof. Syed Karamatullah Hussainy, 

Director, KASBIT 

 
12:06-12:25 

Shields to the Guest of Honor & the Chief Guest  

Shields to Organizing Committee Members (KASBIT & SZIC) 
 

       The Program will be hosted by Mr. Eesar Khan 

12:25 Tea Break 
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KEYNOTE ADDRESS 

 
Harmful effects of business practices not 

based on divine knowledge 

Kashif Riaz 

Chief Financial Officer at CARNATION 

and Scholar 

Mr. Kashif Riaz shared his scholarly view 

to compare the current business practices 

with those that have been given by Islam. 

Among all the creatures of Allah, human 

beings are the only one who acquires 

knowledge about how to live in this world 

and therefore it is of utmost importance that we rely on Devine knowledge which is both 

accurate and complete. He also emphasized on the disadvantages of the trickle down system and 

also highlighted the vicious debt spiral found in interest based economy. Based on the problems 

of the current system an alternate Islamic system was proposed based on Zakat and charity. 

Finally historical references were given about the failures of the contemporary business practices 

and the success of the systems which were founded on Islamic principles.  

 

Setting the Research Direction 

Dr. Zubair Ali Shahid, PhD   

Chairperson – Department of Marketing 

and Supply Chain Management 

IQRA University, Main Campus - Karachi 

Dr. Zubair Ali Shahid emphasized on the 

right research question and understanding 

the role of context in contemplating 

contemporary issues of businesses. He 

elaborated that specific criterion that is 

needed in place for exploring and staging 

good research questions. Understanding why do we care about our research? And why is it worth 

pursuing? The speech provided specific guidelines for researchers to avoid common mistakes 

that could lead to unoriginal thinking such as abruptly developing research models without 

deeply thinking about theoretical explanations hence ending up focusing on the boxes, not the 

arrows.     

Additionally, within the scholarly conversation on contemporary issues voicing context is 

important. It could lead to stronger arguments in selecting and justifying research questions we 

care about. Contemporary trends in the business world are dynamic, episodic, sporadic, 
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unplanned and strategic. Researchers must position their work with a frame of mind that in 

exploring contemporary issues the reporting of changing nature of context and content goes hand 

in hand.   

Research Methodology 

Dr. Irfan Hameed 

Registrar-IQRA University Karachi 

Dr. Irfan Hameed stressed on the correct 

research methodology for professional 

researches. He elaborated the part of setting in 

think over contemporary issues of organizations. 

He explained that particular criteria that are 

required set up for investigating and organizing 

great research questions. The discourse gave 

particular rules to specialists to stay away from normal errors that could prompt predictable 

reasoning. 

The insightful discussion on contemporary issues articulation setting is essential. It could prompt 

more grounded contentions in choosing and supporting examination questions. Contemporary 

patterns in the business world are dynamic, long winded, irregular and spontaneous in nature. 

Scientists must position their work with an attitude that in investigating contemporary issues the 

revealing of changing nature of setting and substance goes as an inseparable unit. 

Sharia Compliance 

Dr. Azam Ali 

Joint Director 

Islamic Banking Department 

State Bank of Pakistan. 

Dr. Azam joint to share his consents towards 

contemporary Business and modern business 

trends. He extended the speech on Islamic 

constitutes.  Islam has more than 1.8 billion 

adherents, making up about 24% of the world 

population. Islam is the dominant religion in the Central Asia, Indonesia, Middle East, South 

Asia, North Africa and some other parts of Asia. The diverse Asia-Pacific region contains the 

highest number of Muslims in the world, easily surpassing the Middle East and North Africa. He 

also focused on Risk sharing, financial inclusion and social welfare which connects the financial 

sector with the real economy. Untapped markets - rural, SME and agriculture influenced by 

Contemporary Business trends in the country. Islamic region’s financial institutions are 

compelled to transform and keep pace with the rapidly evolving Fin tech industry -- a sector that 

is talent-rich, has plenty of funding, while businesses and consumers are hungry for innovative 

products due to influence of Contemporary Business trends . 

 

https://en.wikipedia.org/wiki/Central_Asia
https://en.wikipedia.org/wiki/Indonesia
https://en.wikipedia.org/wiki/Middle_East
https://en.wikipedia.org/wiki/South_Asia
https://en.wikipedia.org/wiki/South_Asia
https://en.wikipedia.org/wiki/North_Africa
https://en.wikipedia.org/wiki/Asia
https://en.wikipedia.org/wiki/Asia-Pacific
https://en.wikipedia.org/wiki/Middle_East_and_North_Africa
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Islamic economic System and Role of Muslim 

Ummah 

Dr. Muhammad Zubair Ahmad 

Associate Dean, FEST-IQRA University 

Karachi. 

Dr. Muhammad Zubair shared his insightful 

view to contrast the present business work on 

and those that have been given by Islam. 

Among every creation of Allah, individuals are 

the special case who gain learning about how to 

live in this world and consequently it is of most extreme significance that we depend on Devine 

information which is both precise and finish. He additionally underlined on the impediments of 

the stream down framework and furthermore featured the awful obligation winding found in 

economy.  In light of the issues of the present framework another Islamic framework was 

proposed in view of Zakat and philanthropy. At long last recorded references were given about 

the disappointments of the contemporary business rehearses and the accomplishment of the 

frameworks which were established on Islamic standards. 

 

Dimensions of Research and Researchers 

Prof. Dr. Imamuddin Khoso 

Director IBA-University of Sindh  

Dr. Imamuddin Khoso continued his speech 

with emphasize on research and importance of 

research in present era where new dimensions 

and attributes have already been introduced in 

academia. He also discussed about the new 

dimensions which includes the subject like 

Neurofinance, Neuromanagement and 

Neuromarketing. He elaborated that in research 

world these subjects are under consideration 

and researchers are encouraged to work with the 

dynamics of these topics as advance research methodology for the best application of identified 

problems. 
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Impact of Gender and Generation Segregation on Perception towards Islamic Banking 

 

Hafeez Ur Rehman, Ghullam Hussain 

Scholars, Shaheed Benazir Bhutto University, Shaheed Benazirabad 

 

Aon Waqas 

Director ORIC, Shaheed Benazir Bhutto University, Shaheed Benazirabad 

Landhi Campus, Sakrand Road, Nawabshah Sindh, Pakistan 

 

Abstract 

The financial crisis that started globally in 2008 has provoked Islamic Banking supporters to 

renew their claim that Islamic Banking is superior to conventional banking because of their 

strategies. The Islamic banking system is continuously gaining strength. The Islamic finance 

industry has extended fast over the past decade, growing at 10-12% annually. In more than 70 

countries, Islamic finance has been growing rapidly. Almost all banks in Pakistan are using 

product of Islamic banking. Attitude and perception toward Islamic bank is a mentality to act in a 

way due to both an individual’s experience and knowledge. While the achievement of Islamic 

banks lies with the awareness and satisfaction of customers about Halal banking transactions. 

While, for females of Muslim countries, Islamic Banking is a lesser known banking system, its 

potential cannot be avoided in view of the fast expanding female’s population in many developed 

cities of Pakistan. Pakistan is an ideal case study where the population of females is 48.3%. 

Marketers of Islamic banks have remained unable to promote the awareness programs of Islamic 

banking Moreover; they did not focus on females and especially Generation Z. The purpose of 

this study is to explore the differences in attitude and perception towards Islamic Banking. This 

paper focused on the difference among gender and Generations. The research design used for 

this study was quantitative method. A total of 200 people was selected from Karachi (100 male 

and 100 females) were surveyed through questionnaire. Moreover, the samples were taken 

equally from Generation X who was born 1965-1976, Generation Y who were born 1976-1995 

and Generation Z who were born 1996-2012. The X-Gen is active income earners and they have 

higher financial needs such as a larger house and education savings for their growing children as 

compared to other Generations. The results show that there is a significant relationship between 

gender and perception towards Islamic banking. Male awareness is significantly higher than 

Female. Generation X is more significant of Islamic Banking than others. However, Generation 

Z is least concerned about banking system types. Moreover, among male, the X-Generation has a 

more favorable perception towards Islamic Banking than Y-Generation. It is observed that 

female’s and Generation Z interviewer does not have the much know-how and erudition about 

the fundamental philosophy of Islamic banking it may be possible because of their not 

involvement in business directly. This study provides implications for marketing to females and 

generation Z for awareness toward Islamic Banking. Additionally, study recommend polices for 

future research in Islamic Banking considering the gender and generation segregation. 
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Keywords: Islamic banking, perception, gender differences, generation segregation, 

Pakistan. 

A New Solution to the Tax Related Problem Observed In Earlier History of Islam 

 

Ubaidullah 

Assistant Professor, Department of Management Sciences, CECOS University 

Hayatabad Peshawar 

 

Abstract 

As pointed out by Sara Fine (1986) resistance to change is inevitable. The same can be observed 

in the life of Prophet Muhammad (May peace be upon him). When initially the Prophet started 

preaching Islam (a change) the inhabitants of his town Makkah, irrespective of the fact whether 

or not they were relatives of the Prophet, reacted with ever increasing resentment. This is clearly 

an application of the general result already stated that change is always resisted. But the Prophet, 

despite resentment, continued his preaching work and slowly and gradually some people started 

to embrace Islam. One of the earlier prophesies of the Prophet was that his preaching work will 

bring riches to his followers – they will become rulers of Arabia and other countries will pay 

taxes to them. It is now a well-documented historical fact that the same actually happened. After 

his death his companions continued his preaching work and very soon the then super powers 

were subjugated. Unfortunately in Umayyad dynasty the same preaching work was abandoned at 

government’s level. This brings us to an important question. The initial resentment offered by the 

inhabitants of Makkah is understandable because they were not aware of Islam and the 

importance of the preaching work carried out by the Prophet. But what happened to the followers 

of the Prophet in Umayyad dynasty that they discontinued all preaching efforts at government’s 

level. It is incomprehensible that people will abandon something which they found useful. This 

appears to be against the general result that change is resisted. The purpose of this study is to dig 

history a bit deeper for a possible answer. However some preliminary investigation of historic 

material (please see Dennett 1950) regarding the problem in discussion pointed towards the area 

of public finance being a possible reason. He observed that Muslims abandoned conversion for 

the sack of poll (per head) taxes. I would like to contribute toward my religion and culture by 

exploring this problem to its roots and, if possible, propose solution of the stated problem. I will 

be guided by a financial perspective of historical events. This perspective is briefly outlined 

below. 1. Governments need money to perform its functions. 2. Governments impose taxes to 

raise money. In earlier Umayyad dynasty Jizya (poll tax imposed on non-Muslims) was an 

important source of public finance. No poll tax was then imposed on Muslim population. 3. 

Converting masses to Islam, clearly, implied a sharp reduction in aggregate amount of poll taxes. 

Most caliphs (with the exception of Umar II) considered this state of affairs as detrimental to 

public interest (thesis and anti-thesis). So they sacrificed the preaching work in favor of finances.  

4. After Umar II an earlier synthesis was too slowly and gradually convince Muslims into the tax 

net. So poll taxes in access of religious obligations of Zakat and Usher was imposed on Muslims 
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too. I would like to resolve the conflict evident in point number 3 above into a win-win 

opportunity. 1. Collect historical data relevant to the problem of public finance. 2. Employing 

logical reasoning, I would like to establish links and / or relationships among various historical 

events widely dispersed over time and space. In this process I would like to concentrate my 

efforts so that this dispersed material can converge to some meaningful results / conclusions.  

 

Keywords: synthesis, aggregate, umayyad dynasty, religious obligations, abandoned 

conversion, resentment. 
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Abstract 

The increasing competition in Pakistan beverage industry specifically in fizzy drink category has 

made it difficult for marketers to attract and retain customer loyalty. They endeavor higher 

opportunity cost when planning and investing for promotional activities. Hence, breaking 

through traditional marketing gimmicks and promotional activities became imperative to 

influence consumer interest and buying behavior. For which emotional branding pivoted as a 

significant tool and component that helped revamp advertisement appeal inculcating higher 

return on investment for companies in industry. The intent behind this study was to determine the 

impact of emotional branding in buying behavior in soft drink beverage industry of Pakistan. 

The study is quantitative in nature, in which responses from 200 respondents were collected via a 

survey questionnaire in order to investigate relationship between the two. Various literature 

sources were studied and critically appraised alongside analyzing collected data through 

statistical tools like multiple regression analysis, annova and correlation tests in order to acutely 

gauge research findings that contribute in making distinctions and clear conclusions towards our 

research objectives. The research results showed the conclusion that there is a positive 

relationship between emotional branding and buying behavior and emotional branding plays a 

major role in designing buying behavior and driving purchase decision in soft drink industry of 

Pakistan. Therefore it is recommended that beverage industry should come up with unique 

practices and instill emotional dimension in its integrated marketing communication strategy in 

order to establish personalized relationship with customer and distinguish brand identity from 

number of competitors in industry. The outcome of this research also provides significant insight 
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and valuable recommendations to the local brands who have ventured in the fizzy drink sector in 

Pakistan to tap lucrative profit margins.  

 

Keywords: emotional branding, buying behavior, brands, customers, soft drinks, beverage 

industry. 

The impact of brand trust, brand experience and customer satisfaction on brand loyalty: A 

study of ‘ready-to-cook’ food products in Karachi, Pakistan 

 

Fatima Ather
1
, Rameen Shakil

2
  

Karachi University Business School (KUBS), University of Karachi (UoK), Pakistan 

 

Abstract 

Brand loyalty is essential to every organization to retain the customers as in today’s 

competitive market, retaining the customers is more important than finding the new customers. 

Brand loyalty makes a critically valuable contribution to competitive advantage. High brand 

loyalty is an asset that lends itself to extension, high market share, high return on investment 

and ultimately a stronger reputation in the market. This study aims to identify the mediating 

effect of trust, brand experience and customer satisfaction on brand loyalty in ready-to-cook food 

industry in Karachi, Pakistan. Lifestyles in Pakistan are slowly changing because of the exposure 

of western trends through social media, television and other communication media. Convenience 

in food preparation and cooking supported the growth of ready-to-cook food industry along with 

the growing numbers of women in the work force. According to profit’s estimates based on data 

from the Pakistan Bureau of Statistics’ 2016 Household Integrated Economic Survey, Pakistanis 

spent approximately $1.3 billion in 2015 on a category called “readymade food”, which includes 

all types of processed food. Because of the growing interest in this industry, authors focused on 

this industry and the data was collected from household individuals and after the data screening, 

150 responses were carried forward for further analyses. Data analyses were done by using 

SPSS.21.The results reveal that the independent variable customer satisfaction has a significant 

positive impact on customer loyalty. The research findings support the results of earlier studies 

suggesting that satisfaction is a determinant of brand loyalty. Interestingly, in this case brand 

trust and brand experience of ready-to-cook food products had a negative effect on brand loyalty. 

Two of the reasons behind this type of result are believed to be the emerging market of ready-to-

cook food products and the degree of change in lifestyle of households in Pakistan. The results 

could be very helpful for academia to conduct more validations and for marketers to design 

appropriate marketing strategies to promote ready to cook food products’ brand loyalty. This 

novel study improves our understanding of brand loyalty in Pakistan by highlighting the 

significance of brand loyalty in ready-to-cook food industry. This was missing in the current 

literature. The uniqueness and value of the study lies in the evaluation of brand loyalty’s 

influence that is collectively assembled in one framework. The most important contribution of 
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the study is therefore the construction of this conceptual framework through which brand loyalty 

could be measured and strategically managed. 

 

Keywords: brand loyalty, customer satisfaction, brand trust, brand experience. 

The Evolution of Islamic Banking System Changes Customers Preference towards Banking 

Perception: Evidence from Customer using Islamic Banking, Karachi, Pakistan 

 

Daniyal Iftikhar
1
, Osama Bin Ahsan

2
 

 

Abstract 

The ambition of the paper is to analyze the customer attitude and perception towards banking 

sector after the emergence of Islamic banking. This paper consists of a sample of 500 customers 

and the data will be collected through close ended questionnaire. Moreover, the measuring 

technique that would be used is based on the 5 points of likert scale starting from strongly agree, 

agree, neutral, disagree and strongly disagree. For the data simulation purpose different 

techniques will be used, for data clearing and reliability and validity, and of analyzing the cause 

and effect relationship among the variables for this SMART PLS will be used. Similarly the 

significance of this research is that it can help many researchers and 

undergraduate/postgraduate/PhD students for their research in finance with Islamic background. 

It can be helpful in many organizations especially for the finance department to revise their 

policies in giving credits or loan approvals whereas the scope of this research is very vast as it 

can be used in different business disciplines like in government and commercial businesses. 

Many people can get true benefits not only Muslims but Non-Muslims get the benefits as 

customers wants a profit oriented services. This research is useful in banking sectors, 

commercial sectors, NGO’S and governmental sectors. It can also be useful in further research in 

Islamic banking. By acquainting the new variables name as Customers decision choice, range of 

services, and length of bank customer relationship. We will highlight customer preference and 

we are going to make research on Islamic Banking system on the basis of customer preferences. 

The paper is limited due to the research based on customer preference towards banking usage on 

Islamic prospective. More researches are welcomed to explore the other factors effecting on the 

customer preferences on adopting the Islamic banking. 

 

Keywords: customer decision choice, length of bank-customer relationship, Islamic 

banking, customer satisfaction. 
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The Impact of Brand awareness on Consumer Purchase Intention” Study on Al Karam 

 

Muhammad Waqas Sabir
1
, Umair Atta Ullah

2
 

 

Abstract 

The purpose of this research was examined the impact of Al Karam Brand awareness on 

purchase Intention of consumer that how Al Karam left a positive impact among their consumers 

to create their intention for purchasing and choosing their brand. This research was conducted 

according to the questionnaire closed ended method with 500 samples and the process of 

questionnaire was based on Strongly Agree, Agree, Neutral, Disagree, Strongly Disagree. For 

studying the relationship between cause and effect and for the gathering, reliability, clearing and 

durability of data SMART PLS was used. This research is reliable in many sectors, many 

organizations can create brand awareness among their consumers by following such strategies to 

increase purchase intention of consumers for their brand. Similarly, there gaping point of this 

research is to identify the different theory which introduced by different authors. It has been 

studied that there are a lot of variable which has an impact on SMS Marketing. This research is 

helpful for students, Marketing researchers, Marketing departements in any organization, 

Businessmens, Enterprioniour to explore the business and captore the targetted market. Brand 

awareness has a huge impact on Consumers related to any desirable products. It’s Scope can be 

applied in Marketing departement and there are many strategies of marketing to help customer 

for enhancing their awareness of brand.This Research was based on the resources of Al Karam to 

make a perfect quality for their brand. If their loyalty, extensions and their quality was perefect, 

their awareness for their brand did not loose their intensity for enhancing purchase intention of 

consumer. Our research was conducted a positive approach for any organization to increase their 

brand awareness among consumer to purchase their any product. 

 

Keywords: brand awareness, brand loyalty, brand extension, purchase intention, sms 

marketing, businessmens, enterprioniour, targeted market.  

The Impact of Employees Absenteeism on the Organizations Performance: Study on 

Manufacturing and Retailing Sector Karachi, Pakistan 

 

Anseeya Samad
1
, Filza Asif

2
 

 

Abstract 

The purpose of this paper is to observe the impact of employee’s absenteeism on the 

performance of the organization specifically in the retail sector of Karachi, Pakistan by using the 

variables such as (work life balance, stress, bullying, job characteristics, working hours and 

working environments). The study type is quantitative research and the data will be collected 

through closed ended questionnaire and the population will be the sector of manufacturing and 

retailing, sample size will be gathering data from the employees approximately around 150 
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which will be selected randomly.  Moreover, the responses will be measured through likert scale 

having 5 point options like agree, disagree, neutral and so on. For analysis  purpose, the data 

coding and the data clearing the excel will be used, reliability and the validity will be analyzed 

by applying the techniques and Smart Pls will be used to analyzed the cause and effect 

relationship among the variables. Furthermore,  the significance  of this research for the industry 

is that it will help out the industry to work on the mentioned variables and decrease the 

absenteeism  that are caused by these variables by this research the will be able to increase their 

efficiency and productivity which is been seen or proposed in the previous studies like work life 

balance having effect on the absenteeism which cause the productivity of the organization , 

working environment effecting the organizations effectiveness working hours and stress creating 

absenteeism and turnover of employees which leads to affect the organization productivity and 

job characteristics like job design and satisfaction of job affecting in the productivity and 

efficiency of organization also bullying causing behavior of employees negatively which restricts 

the employees from performing. This study welcomes the more variables by using the qualitative 

approach or by conducting the interviews from the employees of different organizations, and can 

be measured on different sectors of Karachi, Pakistan. 

 

Keywords: absenteeism, manufacturing, retailing, organization productivity 

Attributes Enhancing the Customer Loyalty: A Research on Karachi Based Super 

Stores/Marts 

 

Wajeeha Siddiqui
1
, Hiba Rashid

2
 

 

Abstract 

The aim of the study is to find out the variables which are service quality, customer satisfaction 

and commitment, which will enhance the customer loyalty. By this study, how researcher can 

achieve customer’s loyalty to increase the sales and can improve their image. The type of 

research is quantitative method and researcher will choose close ended questionnaire. Researcher 

studied in the marketing sector of Karachi based superstores. Researcher’s target market is 

customers of superstores. Sample size researcher will choose is 500. The scale researcher will 

choose is Likert scale. Researcher will do testing by data coding and data clarity on Ms.excel and 

will use software’s of SPSS, AMOS and SMART PCS which testify reliability, validity and 

results of cause and effects and findings of the study is how they can achieve customer’s loyalty 

and can retain their customers. Moreover researchers are making a focus on enhancing the 

loyalty of customer by getting their satisfaction. Nowadays customer wants 100% satisfaction 

and it is much key for every business. Superstores are working hard over getting the loyalty of 

customers so that they can forecast their accuracy of business for future. They can improve and 

enhance their brand image by focusing on the loyalty of customers. For the bringing of positive 

impact on their business, the loyalty is must for them. As seen in previous studies there is a 

positive results of the study, by this, Researchers also expects the results that there will be an 
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impact of service quality, customer satisfaction and commitment on customer loyalty. Due to 

enough time Researchers will only be able to collect sample of 500. In future whoever wants to 

study on customer loyalty, researchers will get more positive results if they collect more data. 

 

Keywords: customer loyalty, customer satisfaction, service quality, commitment, 

superstore. 
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Abstract 

A successful organization based on healthy workers and safety policy. Every organization should 

give the priority to protect the workers from the de-motivation factors for better organization 

development. Organization performance cannot perform without motivation facilities to workers 

at workplace. In order to knows the impact of motivation in higher productivity. A study was 

carried out at in Textile Mill located at S.I.T.E Kotri Sindh, Pakistan. The questionnaire was 

designed and used to collect the data form 70 workers. Frequency and percentage was used to 

analyze the data. The success of each organization depends on the motivation of workers. 

Motivated workers increase the productivity and provide better profit to organization 

development. There is essentially to provide the team work, rewards salary on time and 

incentives to develop the higher productivity. It is recommended that motivation policies should 

be implemented at workplaces, which are very essential to make the sustainable productivity. 

 

Keywords: motivation, facility, textile industry, higher productivity 
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Effect of Performance Management System among the Education Sectors of Higher 

Education Commission of Pakistan 

 

Adeel Azeem Jinnah
1
, Shaheera Shad

2
 

 

Abstract 

The requirement of an instant and vast amount of information is been generated with an 

increased complexity and competitive business environment. Whereas, the aim of this paper is to 

determine the relation of different factors such as Organizational culture, employee attitude, 

multi dimension performance measures, performance management system related training and 

ICT adaption over the effectiveness of performance management system among the higher 

education commission of Pakistan with respect to private and public sector. A quantitative 

research design is being obtained to determine the perception of different faculty members 

associated with higher education commission in various universities among private and public 

sectors of Pakistan. Different professors and administration staff are being targeted as they 

enable different practices of performance management system. However, the research includes 

variety of semi structured questionnaires. Moreover, linear regression tests and croanbach’s 

alpha test will be used for reliability; it is being assumed and predicted that variables mentioned 

above could give a positive impact and can cause a correlation with the effectiveness of 

performance management system among the higher education commission of Pakistan.  

Furthermore, the appropriate recommendations have been suggested to overcome the current 

problems related to the performance management system and the problems that can occur in the 

future as well. 

Keywords: performance management system, organizational culture, performance 

measures, employee attitude.  

Entrepreneurial education and its effects on universities in Pakistan 

 

Umair Ahmed Jalali 

Assistant Professor, Khadim Ali Shah Bukhari Institute of Technology 

 

Abstract 

The university entrepreneurial business startup is an essential medium for knowledge diffusion 

and has strong potential to generate economic activity and growth. Despite the importance of this 

research, minimal work has been done on the impact of university entrepreneurial business 

startups on university success in perspective of academic entrepreneurs. Using binary regression, 

this research makes contribution by testing the relationships between university entrepreneurial 

business startups i.e. defined as commercialization—and other variable developed from the 

extant literature. We have found various significant variables that are found to enable 

commercialization success, including age of startup, business enterprise capital, external 

licenses, outside management, faculty consulting experience. The results have significant 
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propositions for public policy and management, supporting an overall “open innovation” 

approach to university entrepreneurial business startups. There are numerous articles on 

entrepreneurship, its implications, benefits and difficulties through entrepreneurial educational 

programs which are being offered in higher education institutes (HEIs) impacting the 

performance and purpose of doing businesses. The objective of this paper is provide clearer 

pathways for HEIs through entrepreneurial university business startups, the literature develops 

the theoretical structure and contrast the variation in academic entrepreneurs, commercialization 

of technology, university perspective and organizational views. This paper focuses on university 

entrepreneurial business startups success through entrepreneurial spirit and perspectives.  

 

Keywords: entrepreneurial educational programs, technology transfer, economic 

development.  
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Abstract 

This paper investigates the impact of exchange rate, inflation, livestock price index and national 

income from abroad on economic growth of Pakistan by using time series data for the period of 

1980-2012. Augmented Dickey Fuller (ADF) test is applied to check the stationary of variables. 

All variables found stationary at 1st difference. So, Ordinary Least Squares (OLS) method is 

applied to check the relation between dependent variable (GDP) and independent variables 

(REER, INF, LPI & NIA). The results of OLS show that inflation and exchange rate have 

negative and significant effect on economic growth of Pakistan. Our model is free from 

heteroscedasticity and auto-correlation with satisfactory functional form that suggests the 

stability of the model. The CUSUM and CUSUMSQ are showing that the model is structurally 

stable within the 5% of critical bounds. Government should take significant steps to increase the 

standard of exporting goods to make smooth balance of trade. 
 

Keywords: exchange rate, inflation, GDP, REER, CUSUM, and CUSMSQ. 

The impact of mobile marketing initiatives on customers’ attitudes and behavioral 

outcomes 

 

Hazel Aslam 

 

Abstract 

The topic of my research that is the impact of mobile marketing initiatives on customers’ 

attitudes and behavioral outcomes is all about wireless devices like mobile phones, mobile 

marketing and customer satisfaction towards impact of mobile marketing on customer’s attitudes 
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and behavior. On the other hand this research provides all the information about the 

understanding of a mobile marketing campaign about customer’s attitude and behavior. In this 

research there are some limitations while interpreting the results.  In this study I have focused 

more on customer side then on supply side. To select the sample we have recruited mobile 

advertisers and marketers to get more appropriate results. Furthermore as customer attitudes 

differ from each other so it is applicable to do research in different parts of the country later on. 

In my research data was collected through Confirmatory Factor Analysis and Regression 

method. 

Keywords: customer attitudes, customer satisfaction, mobile marketing. 

Factors Influencing Word of Mouth Behavior in the Restaurant Industry 

 

Owais Mehmood 

 

Abstract 

As communication of product information through Consumer-to-consumer that is word of 

mouth. The form used for interpersonal communication among consumers is WOM (word of 

mouth). People don’t have time to cook and they want food as soon as they are hungry, so they 

eat out. As a result, Become a restaurant industry. It is obvious that WOM has a significant part 

of every effective marketing strategy for restaurant industry.  This research paper has determined 

how services level create impact of word of mouth and for this services impact on satisfaction 

and this satisfaction become a positive word of mouth. The different variables of WOM (word of 

mouth) which effect the restaurant industry of customer satisfaction whether the physical 

environment quality, and perceived value influence WOM (word of mouth) behavior of 

customer. The variables which are used in this paper are Food quality, Personal interaction 

quality, Physical environment quality, Perceived value, Satisfaction, Trust, Commitment, WOM 

(word of mouth) Intention, Services level. Whenever the customer goes to any restaurants the 

main important thing to attract the customer is the gesture and treatment from the hotel staff 

which is based on services.   To make this research significant we have collected the data from 

220 responded from different restaurant industry and the age we targeted is almost 16 to 50 year 

people. On this paper we are using two kinds of techniques that are CFA (conformity factor 

techniques) and Regression.       

Keywords: perceived value, personal interaction quality, word of mouth intention. 
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Impact of Social Marketing on Consumer Buying Behavior: Study on Online Shopping In 

Pakistan 

 

Mabrooka Deshmukh 

 

      Abstract 

Online shopping is a process of buying desired products through internet. Online shopping has 

become a trend which has grown rapidly in Pakistan. It’s an easy way of buying and saving time. 

The main purpose of this research is to examine the online shopping experience in Pakistan and 

to create understanding in consumer buying behavior. This research will help to amend customer 

services and sales strategies. This study will give because why consumers are altering to online 

shopping instead of being in traditional buying. The occupants focused on the process are the 

females of Karachi. Interviews will be carried among the female students. Questionnaires and 

survey will be conveyed through the persistent online buyers. Primary data will also gather from 

personal contacts through emails. The survey analysis shows that most online buyers like to shop 

online, but there are some factors like time, quality, privacy and convenience which effects the 

consumer’s buying. There is also an optimistic influence associated with marketing with 

selection of goods. Whenever you notice a variety of advert with online looking you might be 

effortlessly picked goods through a variety of advert it can be effortless whatever model a person 

desire to pick because advert of these model provide you with far more knowledge about the 

product. The limitation of the study is how advertising appeal attracts women toward online 

shopping of clothing and what its impact is. So in this study i target women all over Karachi who 

is willing to do online shopping. 

Keywords: effortlessly, advertising appeal, consumer buying behavior, occupants. 

Delegation outcomes: perceptions of leaders and follower’s satisfaction 

 

Nida Kanwal 

 

Abstract 

This article reports the results of the impact of the delegation of authority on employee attitudes, 

work motivation, organizational behavior, empowerment, employees’ perceptions, commitment 

to the work, Loyalty and Competence. It is work stands out contributing and expanding every 

level of inspiration and motivations of employees. Also, leaders may keep abstain from 

delegating responsibilities since they would prefer not to depends upon others. Previous research 

represents the first empirical investigation of delegation and perceptions of leader ability, 

performance, and likeability as well as job satisfaction The study focuses on employees’ 

evaluations of leaders and offers new insights on delegation and leadership behavior. By 

investigating the underlying mechanisms of the relationship between delegation and job 

satisfaction, the research scope was extended. In addition, the multi-method approach that was 

used ensures the high quality of the results. The experimental scenario approach is an efficient 
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method for investigating causal relationships.  It has investigated in this paper the influence of 

delegation on individuals and the study has clarified the role of delegation in employees’ 

evaluations of leaders. Sample of the study examined by employees in which they are embedded 

in central and executive management through random sampling reached to (200) employees. 

After applying CFA (Confirmative factor Analysis) and Regression. However, improving 

administrative delegation of authority will effect on employees' satisfaction, employees' 

empowerment to implement tasks individually. This method will save time and effort. It will also 

offer service for customers rapidly and directly. Another interesting avenue for future research is 

to test the possibility of a nonlinear relationship between delegation and employees’ evaluations 

of leaders. 

Keywords: employee’s performance, effectiveness of employee’s performance, efficiency 

of employee’s performance, empowerment of employee’s performance. 

Impact of social media advertisement on youth of Pakistan 

 

Ali Javed 

 

Abstract 

The topic on which I have completed my research is all about youth and how an individual from 

youth can find himself more satisfied doing purchase online rather than doing it physically in 

present conditions. The online method of purchasing came into being when customers found it 

difficult to grab items of their need by visiting outlets and mall, now with so much of 

technological enhancements customers have become more effective and more efficient towards 

online purchase. Through online market customer can find E-quality services and can get wider 

options for an online purchase. Youth can get more security in term of using their personal 

information. Social media advertisement gives many significant advantages to a customer 

anywhere from the world as they can buy anything online and will get the same quality even 

more better quality of product or services. The variables that I have chosen for my research 

shows that every variable is directly linked with social media advertisement and youth, social 

media and social networking come under customer satisfaction where customer interact with 

each other to share their experience. Advertising, Banner ads and sales promotion comes under 

advertisement and these variables are the main attraction for the youth which helps to attract 

them for the respective product. Data was collected through Confirmatory Factor Analysis and 

Regression method. In overall conclusion I have figured out that every customer want to save 

their time buy purchasing online rather wasting their time in selection of proper outlets and then 

selecting their respective product. In short online shopping is creating a huge impact on youth 

and their selection and their decision making. 

Keywords: youth, e-quality, social media advertisement, social networking, banner ads, 

sales promotion, online shopping, customer satisfaction. 
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Abstract 

In the following research, researcher will be highlighting the strategies of intrinsic motivation on 

the selected organization SEARLE, researcher will highlight the relationship of the attributes 

which effects the organization performance (self-determination, self-enhancement, self-

regulation, self-esteem and organizational citizenship behavior). Our research type is quantitative 

and the data researcher are going to collect are from close ended questionnaire and our target 

population are the employees of SEARLE. Researcher  will be collecting the 100 of  sample 

sizes while gathering the data selected randomly constructed on likert scale which have 

possibility of five option (strongly agree, agree, neutral, disagree, strongly disagree). The data 

will be analyzed by using the appropriate techniques like Confirmatory factor analysis and 

structural equation modeling will be used. Moreover, our research is very significant to the 

executive of the organization who uses these strategies to motivate their employees which helps 

them to achieve the organizational goals and enhance the working performance of the employees 

who are working in an organization. Researcher is expecting that the result researcher get from 

our research will effect positively to the organization. Due to time limitation our population is 

restricted towards our target organization. Our research gives future directions to the executives 

of the organization because intrinsic motivation is the main factor of the employees so that if the 

manager identify how to enhance the intrinsic motivation of the employees its helps the 

organization to increase their productivity. 

 

Keywords: Strategies, Intrinsic motivation, self determination. 

The impact of Formal and Informal Recruitment channels on Talent Acquisition in context 

of Electronic Media (TV Channels) 
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Abstract 

The study has focused on the effectiveness of formal (Recruitment Process outsourcing, 

advertisement) and informal channels (societal contacts, employee referrals and employer 

branding) on talent acquisition in media sectors of Pakistan. It has been suggested in the research 

that to what extend are these channels effective in acquiring skilled human resource which 

provides utmost pay backs according to media sectors need. The research is based on 

quantitative approach. The data collection has been structured by close ended questionnaire 

responded by the HR / Talent Acquisition managers of media industry. The data has been 

evaluated by cronbach’s alpha analysis, for controlling the rationality and the consistency of the 

data construction and regression for the hypothesis testing. As the research is objective, has 
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tested hypothesis, and also checked the validity and the reliability. The research paper provides 

the precise explanation of formal and informal recruiting channels that relate with strategies of 

talent acquisition and furnishes the recruitment managers to modify their perspective about 

hiring the most productive candidates in media sectors of Pakistan. The research aims to study 

the most effective channel to recruit productive employees. The channels include recruiting 

process outsourcing, advertisement, societal contacts, employee referrals and employer branding. 

This research is specifically about recruitment strategies and talent approach of media sectors. 

Further researches are welcomed to explore the impact of these channels in telecommunications, 

technology and pharmaceutical sectors. Moreover, the hypotheses developed in the study are not 

to prove, but they will indicate the acceptance and the rejection of a hypothesis. 

 

Keywords: outsourcing, employee referrals, employer branding, talent acquisition, formal 

channels, societal contacts. 

Role of Social Media in Retail Network Operations and Marketing to Enhance Customer 

Satisfaction 

 

Mishal Aslam 

 

Abstract 

This research is based on role of social media in retail network operations and marketing to 

enhance customer satisfaction. Social media permits clients to associate with companions by 

adding them to systems of companions, which encourages correspondence, especially among 

associate gatherings. . The questionnaire was adopted from different research papers related to 

the field and the data was being collected from the convenience sample of 250 respondents of 

different ages, genders, incomes and education .By using the structural regression modeling 

techniques. The SPSS and AMOS, software were being used in the research. Social media 

networking surveys drastically affect upon consumer satisfaction. Likewise the exact 

investigation recognizes the huge and positive pretended by benefit operations in consumer 

loyalty levels. In any case, when advancements interface well with benefit operations, the level 

of consumer loyalty is fundamentally influenced. Correspondingly the creators didn’t watch a 

positive result when there’s collaboration amongst advancement and online networking audits. 

Subsequent to perusing the surveys, some potential purchasers make a visit to store before 

settling on official conclusions and shockingly, limited time impacts don't alter their opinion set. 

Exploration discoveries affirm the significance of online networking surveys, showcasing and 

cooperation amongst advancement and administration operations empowering retail systems to 

fabricate devotion and esteem based models. In view of client conduct, the examination proposes 

a need to consider operational efficiencies when advancing deals; through cautious arranging, 

consumer loyalty and gainfulness levels can be expanded. The observational proof in view of 

client experience would be useful for organizations in incorporating their operations and 

advertising endeavors empowering them to change over various fragments of clients and 
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"powerless clients into "star clients”. Through a considered approach: consolidating online 

networking audits, showcasing and operations, organizations will be better-set to make due in the 

ultra-aggressive online networking affected period. 

 

Keywords: online media review, service design, operational performance. 

Attributes of Consumer Behavior While Choose Travel Agency Karachi, Pakistan 
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Abstract 

This research paper is to identify the behavior of consumer in different conditions while they 

choose travel agency to facilitate and fulfill their needs and demands. Research objectives are 

particular need and demands, reasonable price for the best service, clarify needs of different 

consumer, ways to change current travelling behavior. By this paper researcher easily know the 

factor that influences consumer behavior while they want to travel for their purposes. This 

research is conducted from various type of methods researcher use case study for getting our 

starting information after this researcher conduct questionnaire in the close ended way in 

quantitative direction. Study is conducting from KARACHI, PAKISTAN researcher will gather 

the data by filling out the questionnaire at least from 500 consumers within Karachi who are 

using the travel agency while planning their travel plan. Researcher will use to clarify  

questionnaire by using likert scale that is including 5points that is strongly disagree, disagree, 

neutral, agree,  strongly disagree. Moreover for the analysis purpose the researcher will be using 

the data cleaning process by using the Excel and for the data coding and finding out the results of 

cause and effect relationship SPSS will be used.  Researcher will get more strong results of our 

paper. This research has a scope to modify travel agency industry for foreign consumer and local 

consumer to fulfill their needs and demands. Furthermore, this research is very help full for 

travelling agencies by this they easily learn about the consumer behavior that when their demand 

will become their want. After this study of research industry of traveling agencies easily learn 

attributes of consumer and demanding mind of them. it has been evaluated different research 

paper they get  result of their research and their variables in a positive way. Researcher have no 

enough time to conduct a lot of people’s preferences if time limitation is not required so it will be 

in a better way and their result will be more affective for this industry to justify their lackness of 

finding  consumer’s demanding needs 

Keywords: consumer behavior, cross cultural study, e-tourism, packaging, price 

matching. 
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Enhancing the Talent Retention in the organization, Indication from Aviation Industry of 

Karachi, Pakistan 

 

Maryam Mallick
1
, Daniyal Najmi

2
 

 

Abstract 

The motive of this research will recognize the HRM practices that are helpful for retention of 

talented employee in the organization for this motive researcher will use quantitative study and 

the data collection method will be close ended questions by which researcher target the 

employees in aviation industry. This research will adopt 200 responses while using the systemic 

random sampling  constructed on 5 point likert scale, i.e. Strongly Agree, agree, neutral, disagree 

and strongly disagree. The research paper will base on the retention of those employees who are 

beneficial for organizational competitive advantage. The data will be analyzed by using the 

suitable method like confirmatory factor analysis and structural equation modeling. The extent of 

research could be the pleasure and supportive relation with their supervisor and top level 

management. Moreover the inducement play a significant role in the retention of talented 

employees and it increase the productivity, morale of employees and quality of work, and it’s 

directly reduce the turnover. The finding of this research will show the positive impact and 

effectiveness of total rewards, supervisory support, organizational support, family related 

benefits, payment of salary with justice & equity, employee performance recognition & 

commitment with organization on enhancing the talent retention in the organization. However, 

the data is collected by 200 respondents it could be more than it. This research is based on 

service sector but it would be show potential effectiveness on other sectors as well. 

Keywords: total rewards, organizational support, supervisory support, employee 

retention, organizational commitment, motivation, performance recognition. 

A Study on Impact of Job Security on Employee Performance: Evidences from Banking 

Sector of Karachi, Pakistan 

 

Shahroze ali
1
, Ubaid-ur-rehman

2
 

 

Abstract 

The aim of this study is to find out impact of job security, job permanent, allowances, job 

promotion and training and development on employee performance. The type of study is 

quantitative approach and the data collection method will closed-ended questionnaire and for 

fulfilling the purpose of the study the banking sector of Karachi Pakistan will used in collecting 

the sample of 150. Sample type will be systematic sample random sampling method will be used 

to collect data based on 5 points likert scale in which one is strongly disagree, disagree, neutral, 

agree and strongly agree. researcher use excel for coding of data and for data clarity   

Furthermore, The major scope of this research is to help the top level management of banking 
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sector that they give the  most important job security (promotion, training and development, 

promotions, job permanent) and furthermore, job security is also be apply on little/small scale on 

business. Moreover, the significance of this research from researcher is that for banking sector 

“employee do their job with devoted and loyal towards their works and have no affect on mind. 

If employees’ jobs are secure then employee felt their job better and use more skills that was 

related from that job and also satisfied form their future. And expected result was efficiency and 

effectiveness of employee performance. This research will applicable on just banking sector but 

it is not necessary to implement on other sector like manufacturing and other services sector. Our 

research will helps all those researchers who want to research on employee performance and 

want to see their efficiency and productiveness. 

     

Keywords:  job security, employee performance, training and development and 

allowances.  

Impact of Succession Planning on Organizational Performance: (A Case Study on 

Getz Pharma (Private) Limited Karachi; Pakistan) 

 

Kanza Irfan 

 

Abstract 

In this age of globalization it is difficult for the organizations to have talented employees or once 

they have found an employee who have ability and skills another problem is to retain those 

because talented employees have a lot of choices. This research will be conducted on the Getz 

Pharma Karachi, Pakistan. GetzPharma is the pharmaceutical company in Pakistan operating 

worldwide producing medicines to improve the quality of life. The objective of this research is to 

find out the impact of succession planning on organizational performance. In this research some 

factors will also be considering including, employee retention, training and development, internal 

recruitment for checking the impact on organizational performance. Population will be 

employees of GetzPharma whereas the sample size will be at 100 employees of Getz Pharma 

Karachi, Pakistan using a simple random sampling. For collection of information primary and 

secondary data will be use. Secondary data will be collect from the research articles and web 

based articles and primary data will be collect through structured and closed handed 

questionnaire using five point likert scales. The study will be provided positive result that 

succession planning impacted on organization performance and organizations must focuses on 

succession planning for increases the productivity of the employee. Furthermore for the analysis 

of primary data z-test or proportion will be used for testing through excel spreadsheet. 

 

Keywords: succession planning, employees’ retention, training and development, internal 

recruitment, job rotation, organizational performance 



 
 

19 
 

Organizational citizenship behavior and organizational performance with the mediating 

role of psychological ownership and job satisfaction: study in the banking sectors of Al-

Baraka. 

 

Neha Khan
1
, Hamna Azhari

2
 

 

Abstract 

The intention of our study is to examine the relationship of the OCB and the organizational 

performance with the mediating effect of psychological ownership and job satisfaction by this 

impact is checked on the attributes i.e. sportsmanship, extra-role behavior, organizational 

effectiveness and courtesy. The type of our research which researcher is conducting is the 

quantitative which is based on close ended questionnaire. This research will be conducted in the 

banking sector within the region or district of Karachi. During a questionnaire inspection 

researcher have collected data from 150 employees by using simple random sampling. It is 

measured by the scale on the basis of strongly agree, agree, neutral, disagree and strongly 

disagree. The data will be analyzed with the smart PLS for checking the direct and indirect 

relationship among the variables. Scope of our research paper for the future student that they find 

easily the increasing impact of OCB on organizational performance with mediating role of 

psychological owner ship and job satisfaction. Moreover, industries will get the benefit of this 

research because they get some important variables in this research paper which is very 

important for running any business or organization. Researcher also give the two mediating role 

which are the independent variable on organizational performance. The number of mediators will 

make the research unique and due to this the research industries will get a lot of information 

related to the organizational citizenship behavior in organizations and how they can help to 

increase the productivity of the organization. In previous studies it has been observed that the 

effect of variables which are included in this research which are, sportsmanship, courtesy, extra-

role behavior and organizational effectiveness has positively impacted in organization including 

psychological ownership and job satisfaction as mediators. As, our research is not conducted on 

the vast area due to the lack of time. 

 

Keywords: organizational citizenship behavior, extra-role behavior, organizational 

effectiveness, psychological ownership, job satisfaction. 
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The impact of leadership styles on employee performance in the banking sector of Karachi 

Pakistan 

 

Noman Ali
1
, Muhammad Hammad

2
, Muhammad Danish Hassan Khan

3
 

 

Abstract 

The Aim is to find the suitable variable under the Leadership Style impact on the Employee’s 

performance, so that the manager of organizations can improve the leadership quality to enhance 

the performance of the employees which will lead to efficiency and effectiveness on the banking 

sector of Karachi, Pakistan. Basically the researcher will be using the quantitative method 

therefore; the data will be collected through close ended questionnaire by using the 5 points 

likert scale with simple random sampling.  The population of the study will be the conventional 

and non conventional banking sectors of Karachi. As the leadership style plays a vital role in any 

organization, so through this research the banking sectors will be able to get the benefits and 

knowledge to the employee performance with an organization by using the appropriate 

leadership style for enhancing the performance of the employees. Furthermore, the data will be 

analyzed by using the Excel for data coding and the data screening purpose, SPSS will be used 

for analyzing the results of the study by using the regression and F-test for highlighting the 

results or the correlation amongst the variables. It has been expected that the selected variables 

will be having a positive and significant impact on the employee performance as the past 

researchers also suggesting the same results on the following. Moreover, due to the time 

constrains it is quite possible that more of the variables are not considered in the study. The more 

variables and with the more sample size the studies are welcomed to explore the phenomenon. 

 

Keywords: creativity, participative, non conventional, emotional support. 

Consumer-Brand Relationships in Sports Product and Repurchase Intention: An 

Application of Investment Model 

 

Salama Dhedhi 

 

Abstract 

The study sought to understand the relationship between brand commitments and repurchase 

intention of consumer thus the study provides useful information on brand loyalty and 

repurchase intention of consumer moreover the study proves the repurchase intention of 

consumer of any specific product of sports, if they are to invest in sports brand. The major 

limitations were first, the results may be limited to the respondents who participated in the study 

and second, the research was only limited to badminton fans only and in future we can research 

on other sports, the variables that can be used in future study are consumer’s behavioral intention 

and product involvement. The objective of this study is to understand which dimensions are 
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perceived by consumers as critical dimensions of quality of alternatives, satisfaction and its 

effect towards the repurchase intention of sports product. The reason for this paper is to inspect 

the key determinants of brand responsibility in sports items in view of the speculation model and 

tries to predict purchasers repurchase aim. The variable that has been used in this study are 

repurchase intention as dependent variable and quality of alternatives, customer satisfaction, 

purchase power, brand loyalty and investment size as independent variables and brand 

commitment as mediate variable. The sample size for this study is 247and the data was taken by 

a survey questionnaire and the research technique that is used in this study is regression in SPSS, 

CFA & EFA in ammos. 

 

Keywords: repurchase intention, customer satisfaction, brand commitment and quality of 

alternatives.  

The Impact of Work Force Diversification on the Organization Performance 

 

Syed Muhammad Faizan Zaidi
1
, Osama Riaz

2
 

 

Abstract 

The researcher have identified the issue of diversification in industries or organization even in 

the education systems between students which effects on the performance of entire organization. 

This research study will be focusing on the factors like Age or Gender difference, Sectarians or 

Religion difference, Sexual Orientation & Intention, Language or Racism difference, 

Professional Qualification difference, Physical abilities difference or Personalities difference, 

Perceptional difference, attitude or behavior difference, Experience difference, work effort, 

Relationship between employees, hardworking, efficiency, effectively, Job tenure, Ethnicity  or 

Cast difference, cultural traditional difference, Geographical or regional difference; and these 

factors are for achieving this task researchers will be using the qualitative & like approach with 

the sample size of 120 by researchers to using close ended questionnaires by using like 5scale 

technique  furthermore the researcher are focusing 10 alternatives the cause and effect relation 

related to the phenomenon’s, So the excel will be used for dale coding and Cpss for the analysis 

The scope of this research will help the upper management who are facing troubles between 

employee as per variables of research, so managers or directors could easily find out how to 

manage or take decision about the organizational problems regarding employees’ matters of 

diversification. The purpose of this researcher is to provide the wide view of important 

diversification benefits and their problems which are involves in the organizational performance. 

This research will be helpful for students and for employees also because at the educational 

sector or in the organization people indulge in the issue of diversification so this research will 

give the solution of diversity problem even it will also give the idea to take the benefit of 

diversity. 

 

Keywords: sectarians, religion, intention, perception, hardworking 
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The effects of human resource management policies and practices on the intention to 

promote women 

 

Shahmeen Sulaiman 

Abstract 

The major purpose of this research to investigates the role of supportive human resource 

management policies and practices in senior HR management that intends to promote women on 

senior management positions. It is found that many organizations are not promoting women just 

because of gender difference the reason is women can’t tolerate the burden. The human resource 

management increase the potential of all organizational associates some initiatives to enhance the 

career progress of women. Women are struggling for the positions in the middle ranks of 

organization but the top is still a barren plan for them. The model that has been discuss in this 

paper is supportive HR policies and practices affect managers’ employee satisfaction 

‘organization outcomes’ attitudes towards the promotion of women to senior positions and their 

perception of organizational norms and control over the decision, the mediating variables is 

gender. We used regression and CFA (confirmatory factor analysis) technique based structural 

equation modeling to investigate data from a sample size which is from 250 respondents in 

Karachi. Our results support and understanding the positive effects of HR practices on the intent 

of senior managers to promote women. This is suggesting that the role of HR policies and 

practices is not only to eliminate opportunity for discrimination but also to encourage the 

development of deeper attitudinal and normative acceptance of women’s role in senior 

management. 

 

Keywords: attitudes; intention to promote women; perceived behavioral control; 

subjective norm; supportive HRM policies and practices; employee satisfaction. 

The impact of employee attitude towards employee performance in Bank Sector of 

Karachi, Pakistan 

 

Taha Jawed
1
, Hamza Khalid

2
 

 

Abstract 

The reason of our study implies that employee’s performance effects on the attitude or behavior 

of the individuals which goes to eliminate or enhances the chances of growing-up the 

organization by what production in the organization transforms into descending and ascending. 

Moreover, this research is analyzed on the bases of quantitative research that shows the 

probability technique of simple random sampling method our data collection will be based on the 

survey and questionnaires will be conducted in banking sector where we will be able to collect 

sample size of 150 by using 5 points likert scale which includes strongly agree and strongly 

disagree, however, the research will be influencing on the organization and  the research will 

helps the individuals to give more intentions to the gaps found in the research paper. Whereas, 
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the study will be influencing on whole of the organization by understanding the variables found 

in it,  as the performance appraisal will upgrade the level of work, employee’s large amount of 

compensation will be getting the other employees unlike behavior and changing in attitude, 

psychological well being as a core element of the performance through which an organization 

sets the employees nature of work internally and the employee share ownership will bound their 

employees by giving them financial rewards, moreover the researcher noted the above variables 

from various researches and the researcher will be expecting that this research will increase the 

employees performance and the researcher will uses to test on Amos (SEM) will be used to find 

out the cause and effects. However, the researcher has not a lot of resources for the findings 

that’s why the research is restricted in these variables and to work further in the variable 

effectively and efficiently. 

 

Keywords: employees’ performance, performance appraisal, employee share ownership, 

large amount of compensation, psychological well-being, attitude. 

Effect of corporate social responsibility and internal marketing on organizational 

commitment and turnover intentions 

 

Zain Iqbal 

 

Abstract 

This study has determined the effect of CSR (corporate social responsibility) and internal 

marketing from different parameters on organizational commitment and turnover intention in 

hospitality industry. As we know CSR became the most important business practice in every 

organization as the CSR aim is to achieve a positive impact on society as a whole. While 

maximizing the creation of shared value for the owners of the business, its employees, 

shareholders and stakeholders. To make this research significant we have collected the data from 

230 responded from different organizational employees. This research has also examined how 

culture can play a moderator role between organizational commitments and turn over intention. 

Considered CSR (corporate social responsibility) and internal marketing as a independent 

variables as CSR (corporate social responsibility) also depend on Economics, legal, ethical and 

philanthropic while IM (internal marketing) has also depend on welfare system, training, 

compensation, communication, management support. We tested these variables with the help of 

SPSS and AMOS to make this research significant .we have used different techniques to identify 

the relationship among the variables and to make this research effective. (i.e.) CFA (conformity 

factor techniques) and regression. Future researcher can explore this research in different 

manners .they can do this research in different hospitality company located in other Asian and 

European countries except Pakistan. Lastly the can also work on other dimensions or factor of 

CSR and Internal marketing. 

 



 
 

24 
 

Keywords: corporate social responsibility, organizational commitment, internal 

marketing, organization culture. 

Effect of Reverse Supply Chain Management on Customer Loyalty and Customer 

Retention 

 

Mohib Hassan 

 

Abstract 

This Study focuses to analyze the different impacts of reverse supply chain management on 

customer loyalty and customer retention. The study stands on reverse logistics to identify the 

reverse flows in the context of supply chain. The researches regarding effects of supply chain is 

abundant but the history on reverse supply chain is sparse and this research especially 

emphasizes on the effect of reverse flows on customer loyalty and retention. As these variables 

are considered most valuable to enhance the market share in the considered target market. In this 

research authors identify the effects and importance of reverse flows to gain competitive 

advantage over the competitors by attaining customer loyalty and retention on the top of that 

they aimed to contribute more towards reverse supply chain by finding new horizons of this 

concept ,the variables which put in experiment were (Reverse supply chain , cost reduction , 

sales performance , profit , customer satisfaction , customer loyalty and customer retention) 

because authors felt that nurturing of reverse supply chain in this era is most preferable and 

suggests future researchers to drive these variables of customer loyalty and retention towards 

attaining greater market share authors found the strong co-relation of these variables with reverse 

supply chain or reverse logistics , in order to collect data 200 respondents were entertained 

through questionnaires and to examine the gathered responses CFA ( confirmatory factor 

analysis) and regression techniques were used and the reliability and validity was checked 

through AMOS graphics . 

 

Keywords: Reverse Supply chain, customer satisfaction, customer loyalty, customer 

retention etc. 

The Impact of Packaging on Consumer Buying Behavior 
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Abstract 

We are living in the era where all people are well aware of anything. People are more conscious 

about health and that’s why they prefer high quality products and above all high quality 

packaging. So researchers focused on packaging of FMCG products such as dairy products. 

When we go to market we first see packaging of dairy products so the purpose of this study to 

highlight the relationship of impact of packaging on consumer buying behavior. This study helps 
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to find out that how packaging attributes such as packaging colors, packaging material, design 

and nutritional labeling are related to consumer buying behavior. so it’s very tough to cover large 

area so researcher that’s why survey in some areas of Karachi for this researchers choose non-

systematic sampling and number of sample is 200 and every consumer is the sample for this our 

research is descriptive study .After this study we would we able to find out how strong relation 

between packaging and consumer buying behavior.  

Keywords: packaging, nutritional labeling, dairy products, FMCG products.                                                                     

Influences of Changing Dynamic of Talent Acquisitions in Media Sector 

 

Taha Ahmad
1
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2
 

 

Abstract 

The aim of study is focus on the see the relationship changing dynamic of talent acquisition in 

media sector with respect see the impact how talent acquisition affect the employee relationship 

between organization. The study of research is based on quantitative methodology the gather of 

data is to be based on close ended questionnaire. The size of sample will be approx 150 by using 

five point likert scale i.e. agree, disagree, neutral, strongly agree, strongly disagree. Acquiring 

talent seems still a problem for the HR Department. Analyzing of data will be done on SMART 

PLS which will also cater and show the results for reliability as well as the validity of the data 

and the impacts of the variables with the correlations. The study therefore opens an area of 

precise knowledge towards the grey areas of acquisition and on which variable need a thorough 

insight. This study aids us understand what approaches show be neglected and which ones to be 

adopted.. There is yet a need to carry studies on attitudes of employees towards work & 

management who share similar culture while show variance in personality factors to overall 

decision making and control of firm’s activities. From past researchers the results is positive if 

can seen so the variable is positive? The limitation of researches is to identify them to retain the 

talent of organization we can high results if we had not constrain time period.  
 

Keywords: Cultural Difference, Employee Reservation, Technological Advance and 

Global, Employee Engagement, Innovation Capacity. 

Impact of Non-Monetary Reward on Employee Performance; A Case Study of 

Daraz.pk, Karachi 
 

Muhammad Ibrahim 
 

Abstract 

Now a day, employees not only focuses on monetary rewards but they also consider non-

monetary rewards from the organization. Currently most of the organization considers non 

monetary rewards as an important factor to increase the productivity. Furthermore for this 

purpose this research is conducting for find out the influence of non-monetary rewards on 
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employee performance on the daraz.pk Karachi, Pakistan. Daraz is an online retail store of 

thousand of products and a leading online store in Karachi. The trend of online shopping has 

become boom in the past few years and expands rapidly in Pakistan and it has a potential for the 

growth of this industry. Non-monetary benefit helps employee in recognizing their effort, 

training and development helps in boosting in career ladder and a good work environment to 

give a better psychological effect on their mind to work with ease so for finding out the impact of 

non monetary reward considering some factors including work environment, training and 

development. Whereas unit analysis will be an individual employee using the primary and 

secondary data and for providing facts and figures web based articles will be used whereas the 

primary data collected through structured close handed questionnaire using five point likert scale 

using simple random sampling and having a sample size of 60 employees of Daraz.pk. 

Furthermore for analysis of primary data Z test will be used through Microsoft Excel Spread 

Sheet. Moreover this study will be highlighted the positive impact of non-monetary rewards on 

employee performance. 

 

Keywords: non-monetary reward, employee performance, training and development, 

career development. 

The Impact of Indirect Compensation on Employee Productivity in Private Higher 

Education Institutions in Pakistan 

 

Sahar Khan 

Lecturer at Khadim Ali Shah Bukhari Institute of Technology    

 

Abstract 

This Research Study is a quantitative descriptive correlational research work which examines the 

relationship between the impacts of indirect compensation on Employees productivity in Private 

Higher Education Institutions in Pakistan. The data is collected through primary and secondary 

sources across Pakistan. The questionnaires were distributed among 283 respondents of Private 

Higher education Institution in Pakistan which includes both the staff and Faculty Members. 

Reliability, Regression and EFA are the Statistical tools used in this Research Study for 

examining the impact of indirect compensation on the productivity of employees. Snowball 

sampling technique which is basically a non-probability sampling technique is used in this 

Research study. All the research hypotheses are accepted and only one hypothesis is insignificant 

as most of the respondents are young because they do not focused or planned their Retirement 

because of young age. The Research study successfully reached its aims and objectives but still 

there are few restrictions and limitations in conducting this Research study due to lack of access 

to the Research journals and it is done only on the employees of Private Higher Education 

Institutions in Pakistan and the Employees of public sector universities  and other Industries are 

not included this Research study, the main focus is in this Research study is on employees of 

Private Higher education Institutions in Pakistan. In the end it proven by this Research Study that 

https://en.wikipedia.org/wiki/Non-probability_sampling
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there is a significant impact of indirect compensation on employees productivity in Higher 

Education Institution in Pakistan. 

Keywords: Indirect Compensation, Productivity, Snowball Sampling 

Drivers of Supply Chain Transparency and its effects on Performance Measures in the 

Automotive Industry: Case of a Developing Country 

 

Waqar Ahmed 
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Mohammad Omar 

Student of MBA/M.Phil, Department of Management Sciences, IQRA University, Karachi-

75300, Pakistan 

 

Abstract 

In this competitive era, smooth flow of Information with clarity and consistency has gain lot of 

importance to improve effective and timely decision making for managing logistics and 

distribution. This research investigates the factors which are important to augment supply chain 

transparency. The study further examined the impact of supply chain transparency on the various 

supply chain performance indicators. Partial least squares structural equation modeling (PLS-

SEM) is applied through SmartPLS3.4.2 for an empirical validation of the proposed research 

model and to identify the factors contributing supply chain transparency (SCT) and outcomes of 

SCT on four performance indicators (i.e. operations, supplier, relational and technical 

performance). The questionnaire survey was utilized in this study. The survey was distributed to 

around 440 supply chain professionals associated with automotive companies in Pakistan, with 

218 valid responses collected with response rate of 49.5 per cent. The result reveals that supply 

chain transparency has a significant positive effect on various dimensions of supply chain 

performance (SCP). SCT influences high on Operational performance and relational 

performance. It is further confirmed that strategies and factors like disintermediation (DI), 

formulization (FRM), supply chain coordination (SCC), supplier integration (SI) and trust (TR) 

contributes significantly on supply chain transparency (SCT). While FRM and SCC are the 

highest contributor in maintaining SCT. This paper is the enhanced framework to measure the 

drivers and practices that impacts supply chain transparency and also explains the relationship of 

SCT with the various performance dimensions in the automotive sector of developing economy. 

The study will be beneficial for supply chain specialists in formulating strategies to improve 

distribution performance through improving transparency in their multitier supply chains.  
 

Keywords: supply chain transparency, supply chain visibility, disintermediation, system 

integration, formalization, operational, technical and performance, automotive sector. 
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The Managing Political Behavior of the employees in Oil and Gas Sectors of Karachi, 

Pakistan 
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1
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2
 

 

Abstract 

The motive of this research paper is to determine the attributes which are useful or functional for 

the managing in political behavior within the organization. However it has been observed from 

previous research papers that there is some positivity of politics. This study is based on 

quantitative research and conducted by close-Ended questionnaires by the employees of Sui 

Southern Gas Company and data is collected from approximately 150 employees through simple 

random sampling type and it is quantify by 5 points of likert scale which is Strongly Disagree, 

disagree, neutral, agree, strongly agree. And this study would be analyzed by the technique of 

confirmatory factor analysis and the software which will be used is SPSS and Amos .This study 

would help others who are able to research on managing political behavior in an organization 

and the variables which have been discussed in this research are described. This research paper is 

based on the managing of political behavior of an employee in service sector but it can be useful 

for the educational sector, banking sector and private/Government sector as well, because 

politics is a key factor which exists in every circumstances of organization. It has been observed 

from the previous researches that trust, Political skills, Organizational Politics and 

Organizational commitment has a positive effects and it will be useful for managing of political 

behavior. We have chosen less attributes for this study and short sample size which could be 

more than 150 and there is some others factor as well for managing politics in the organization 

and leadership styles or organizational justice could also play an effective support for it. 

Keywords: Political skills, organizational commitment, Organizational politics, Trust 

Evaluation in the Compensation to Attract the Talent: Research Based on Karachi Service 

Sectors 
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Abstract 

The reason of this research is to find out the variables which are salary, bonus expensing, reward 

and innovative perks which are attributes of compensation which attract and motivate talent. By 

this study. Through evaluating in compensation talent’s performance and its attraction toward 

organization is useful for the growth and drive higher productivity and enable to face new 

challenges of that organization. The type of our research is quantitative   method and researcher 

will choose close ended questionnaire for data collection our study based on the Human 

Resource‘s service sector of Karachi. The sample size researcher will use is 200 questionnaires. 

The scale researcher will choose for analysis is Likert scale. Researcher will analyzed the data 

for coding and data clarity Ms.excel will be used and for results software like SPSS, AMOS and 
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SMART PLS which testify reliability validity and results of cause and effects. new generation 

will definitely set their mind by reading research it helps them to understand that how an 

organization attracts talent through compensating them and providing more benefits to attract 

them. It will not only apply in organizations but also in service sectors like in hospital, 

educational sectors banking sectors etc. Furthermore, to find out the individual needs and desire 

of talent, and how to recognize their accomplishment in ways that is rewarding to them and 

beneficial for the organization. As researcher have seen in previous studies their researches have 

positive effect on compensating to attract talent researcher also expect that our research will have 

positive impact in talent attraction through compensation. For the reason that researcher have 

enough resources to collect the data researcher will only be able to find out 200 questionnaires. 

In future if someone wants to study on how to attract talent through compensation they should 

collect more data by taking larger sample size 

 

Keywords:  salary, reward, bonus expensing, innovative perks, talent attraction, 

compensation. 

Children perceptions of emotional and rational appeals in social Advertisement 

 

Fizzah Ghouri 

 

Abstract 

This study is to understand the impact of social and rational appeals on children’s attitude and 

behavior towards Social advertising by taking two social advertisements that promoted 

cleanliness and healthy eating habits among children. The limitation in previous research was 

that they took children aged only 8-11 years in Italy while it can be done with new sample size 

and in Pakistan and it portrayed the effect of social and rational appeal on children’s attitude 

only. Further researchers can take the effect of jingle and cartoons in advertisements on 

children’s behavior.  The objective of this research is to know the impact of social and rational 

appeals in advertisements on children’s attitude and behavior changes. Also it shows which 

advertisement was preferred by children on what basis. The variables that have been 

incorporated in the study are social advertisements, rational appeal, emotional appeal, children’s 

attitude and children’s behavior.  I have taken children from 6-12 years as my sample size and 

the data was taken by distributing questionnaires among children in a semi-structured focus 

group. The techniques which are used are regression and AMOS which lead to CFA and EFA 

which portrays the reliability and validity.  The results from the quantitative and qualitative 

phases concluded that both components which are emotional and rational provide a significant 

role in children’s choices towards an advertisement but the emotional component is the foremost. 

A properly made advertisement can affect the children’s behavior and attitude in a positive way 

also it can give us a clear idea about the factors which children consider which make them like or 

dislike some advertisement. 
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Keywords: Social Advertising, Rational Appeal, Emotional Appeal, Children’s Attitude, 

Children Behavior. 

Impact of Motivation on Employee Performance 

 

Bushra Khan 

 

Abstract 

Employees are the first asset of any organization, if they identify employees need so they will be 

motivated to work hard. In this study researcher will discuss how motivation can help in 

employee turnover, employee performance etc. The research will examine on banking sector, in 

the current era it is challenging for a manager to implement strategies which motivate 

employees. So, the main object of this research is to explore how motivated employees can work 

for the organization.  Moreover, there are several factors which are discussed in the research 

such as reward, job satisfaction etc. The research model is descriptive and the tool for collecting 

data is questionnaire through simple random sampling and the sample size is 100. The data will 

proceed through SPSS using regression and Z-test. 

 

Keywords: employee turnover, reward, job satisfaction, employee performance, 

motivation. 

Leadership initiative to attain business sustainability: reorienting strategies to meet the 

needs of globalization 

 

Perwez Hashmi 

 

Abstract 

The research sought to identify the leadership initiative and develop an appropriate strategy to 

attain business sustainability by integrating current and advance technology dimensions and 

capable human resources. While studying the challenges associated with the contemporary 

performance of organizations, especially to encounter global sustainable competitive advantage, 

leads to creation of strong, skilled and competent leadership who has ability to take initiative to 

solve any complex problem and could able to optimize measurable outcomes by using existing 

resources. The objective is to create awareness across the industries for transformation of 

conventional and traditional practice to high fidelity technology and systems and training and 

development of leadership and human resource at all level to acquire skills and competencies to 

meet fast growing challenges. A broad quantitative technique was used as a methodology of the 

study to compare and analyze the three factors leadership, technology and human resources skills 

are the mandatory strength for organizational effectiveness and to ascertain relationship of these 

variables interrelates at the bivariate and multivariate levels. A convenient and structured 

sampling was used to collect primary data through direct interview, got around 300 questionnaire 
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filled and after evaluation found only 237 was fully completed, 79% of good response rate was 

selected to be used for analysis. The data responses of participants were scaled and converted to 

quantitative data to enable to apply multiple regression models to be specified the correlation 

among the variables. Key challenges for leaders are to envision and acquire new technology to 

enhance the process and to develop human competencies to implement effective strategies to 

translate this vision to reality. Adaptation of change and integration of new technology in the 

systems are the core 2 problems of human resources as employees don’t perceive to acquire 

these changes would be value addition into their career. The result, classification of logical 

proposition and analyzing the questionnaire, several modalities were appeared around as 

leadership role to envision and adopt new and relevance technology to boost the outcomes. It has 

been revealed that the integration of new technology and develop employees capacity to align 

with the changes in accordance with business strategies have positive relationship with firm 

performance. Recommendation was made to develop leadership profound skills and valuable 

insights regarding management of new technology and enhance cultivation of human capital, 

social and economic infrastructure investment to achieve sustainable economic dynamism. 

  

Keywords: leadership initiative, new technology, business sustainability, strategies, 

global. 

Managing Marketing and Image Building Activities using Information Technology Tools in 

Not for Profit Educational Organizations in Pakistan 

 

Dr. Shelina Bhamani 

Assistant Professor, Institute of Business Management  

 

 Samiullah Sarwar, Student at Institute of Business Management  

 

Abstract 

The aim of this study was to explore how marketing and image building activities are carried out 

in not for profit educational institutes and organization using Information Technology Tools; 

what challenges are faced by the personnel and how does it impact their market stability and 

community outreach. Qualitative paradigm with a case study design was used for this research 

study. Five leading Pakistani not for profit educational institutions were identified and marketing 

personnel were selected for the in depth interview. A detailed analysis was carried out of all five 

organizations keeping the conceptual framework of conventional marketing mix i.e. Price, 

Promotion, Product, and Place and how these are practiced in carrying out marketing using 

Information Technology tools for a cause in their particular organization.  The findings of the 

study presented that there is a wide range of marketing and image building activities like 

community participation forums, use of print and visual media, campaigning and cause door to 

door marketing/cause marketing and using social media for image building and advocacy. 

Similarly, challenges pertinent to this are budgetary implications, acceptance of the communities, 
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government instability, and lack of appropriate knowledge of cause marketing and social 

advocacy.  

 

Keywords: cause marketing, marketing mix, not for profit. 

Behavioral Biases in Investment Decision Making and Moderating Role of Investor’s Type 

 

Maha Noor 

                                                                      

Abstract 

This study is an achievement access the role of behavior biases in investment decision making 

and moderating role of investor’s type in Karachi stock exchange. This theories focus individual 

is rational agent who takes decisions after evaluating information for all available data and 

maximizes their utility. But behavioral finance opposite the concept of perfect rationality and 

recognized mental factors and their effect on decision-making. This study analyzes of behavior 

biases in investment decision making. A survey questionnaire is design and is used to gather 

responses using convenience sampling techniques from a sample of 200 investors of Karachi 

Stock Exchange .Investment decision are modeled overconfidence, herding and investor 

behavior as investment decision making. Regression methods are used and analyze the three 

behavioral biases on investment decision. We used SPSS for regression and CFA (confirmative 

factor analysis) method investigated the moderating impact of investor’s behavior relationship 

between behavioral biases and financial decision making. The result shows that investor 

behavior, herding and overconfidence have important positive impact on investment decision. 

Investor’s type has no moderating role in investor behavior, negative moderating role in herding 

and positive moderating role of overconfidence in investment decision. Results conclude that 

inactive investors show more herding bias as active investors show more overconfidence bias. 

This study will assist financial advisors to improved advice their customers. The one way to 

decrease these biases may be the education and training of investors. Research culture should be 

promoted and investors should be trained in technical analysis. 

 

Keywords: Behavioral biases, investment decision making, over confidence. 

Factor Affecting Employee Relation on Employee Performance: A Study on Patel Hospital 

 

Wajiha Shafique  

 

Abstract 

Any organization either large or small, need to understand its employees, their behavior etc 

because they have a significant impact on company’s performance. In this study we will discuss 

how the employee relation with each other that plays the role in organizational productivity. So, 

the main purpose of this study is to find out the impact of employee relation on employee 



 
 

33 
 

performance. In this research the researcher will discuss several factors such as workload, job 

satisfaction, etc but the main factors are communication, motivation etc. mostly employee 

relation and friendly environment works in hospital industry because in hospitals all the doctors, 

nurses and staff need to be very patient and humble with their clients so the industry of this 

research paper is hospital industry. The tool for collecting data is questionnaire and the sample 

size is 100. This research is based on descriptive study. The data will proceed through SPSS 

using regression and z-test.  

 

Keywords: significant impact, communication, performance, organization. 

Predicting the Impact of Employee Retention and Organizational Commitment upon 

Organizational Growth: (A Human Resource Perspective) 

 

Mehrin Kanwal 

 

Abstract 

Employee retention and Organizational commitment act as very much important strategic 

concern for organizational Growth. Though it is worthy to have a team of talented employee but 

its also very much important to sustain loyal employee for a longer period of time. The purpose 

of this research is to basically evaluate that how employee retention and organizational 

commitment affect organizational Growth. Technique of despite stats has been applied to judge 

initial data and the statistical tool of One Sample T Test has been applied to test the hypothesis. 

The mentioned factors have a positive impact upon organizational growth and some measures 

can also result in more productive organization. The practice of such positive commotion should 

remain continue in organization which will surely boost the morale of employee and will likely 

to have a subsequent positive impact upon overall Organizational Environments.  

 

Keywords: retention, commitment, employee development, culture, growth perspective  

The Impact of Curriculum Change in Effective Teaching and Learning of Beaconhouse 

Schooling System 

 

Sarah Hussain 

 

Abstract 

The study aims to investigate the impact of sudden curriculum changes on the teaching and 

learning of Beaconhouse School System. The rationale behind this study is to understand the 

factors that influence the implementation of the new curriculum in Beaconhouse School System. 

The primary data has been used which was collected through questionnaires consisting of 10 

questions. A survey of 32 teachers was conducted in one of the branches of Beaconhouse School 

System. One sample T-Test was used to test the hypotheses postulated and research question. It 
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is discovered that there is a negative impact of sudden curriculum changes on teaching and 

learning. It is also discovered that the previous curriculum did not require any amendments and 

that the curriculum was not introduced at the correct time. By introducing the curriculum on right 

time and having a proper and timely training for teachers, the negative impact of curriculum can 

be avoided. 

 

 Keywords: curriculum changes, teaching, learning, development, excellence. 

Factors that affect on Absenteeism 

 

Muhammad Shahbaz Saeed 

 

Abstract 

In this modern era absenteeism is considered as one of the major problems by which an 

organization, industry or a company suffer a lot. The absenteeism of an employee with no valid 

reason puts the company in trouble through which an organization is unable to meet its actual 

demand. The productivity of a company is also affected very badly due to high rate of 

absenteeism of the employees. As this problem is too much observed in the private sector of 

Pakistan’s industry, therefore this research is being conducted to help out that industry which has 

been suffering from this uncertain situation. By the help of this research, the most influenced 

factor can be identified which changes the behavior of an employee towards absenteeism. For 

getting the better objective of this research, few variables would be considered as independent 

variables to check the relationship with the absenteeism of an employee. The tools to accumulate 

the sample for this research will be collected by the help of primary data through questionnaire 

from private sector, Karachi Pakistan. The sample size will be taken 200 from the population. 

The conclusion of this research gets the prediction to have a better result. The Z test for 

proportion will be analyzed to get the most suitable result. By the help of this research, both the 

company and employees can make the most from it and the company could identify the most 

prior element of the employees which could help the employees to make less absenteeism.  

 

Keywords: absenteeism, behavior, organization, industry, company. 

Measuring the Service Quality of Mobile Handsets Repair in Pakistan 

 

Arsalan Ahmed Mangrio
1
, Abdullah Khan

2
, 

Assistant Professor, Khadim Ali Shah Bukhari Institute of Technology 

 

Abstract 

The objective of this research is to measure the service quality of mobile handset repair, 

especially smart phones, in Pakistan. To measure service quality, SERVQUAL model is used. 

The dimensions used in our study are Tangibility, Reliability, Responsiveness, Assurance and 
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Empathy. Quantitative analysis is used and a questionnaire is designed to collect primary data 

from customers and retailers. The survey is conducted in Mobile Phone markets. Descriptive 

research method is used in this study. Understanding the customer need is as important as fixing 

the problem itself. This research will be helpful for the people working in customer service 

department and the managers, decision makers who want to gain the competitive edge over their 

competitors through their customer service performance. The repair service providers need to 

define mechanisms to identify customer needs and redefine or fine tune their service processes so 

that maximum customer satisfaction is obtained. 

  

Keywords: service quality, customer satisfaction, customer service, mobile phone repairs. 

 

The Impact of Sales Person Personality on Sales Performance 

 

Quratulain 

 

Abstract 

This study is based on sales person personality on sales performance. Companies want to 

increase their sales performance in market and prefer salesman who are attractive for consumers. 

By fulfill demand of consumers so they work more hard work and more interest for consumer 

feedback. This study for FMCG products salesperson in supermarkets of Karachi. The objective 

of the study is to find out impact of sales person personality on sales performance. The objective 

is to find out impact of emotional stability and extraversion on sales performance. Probability 

simple random sampling will be used. Primary data will collect by structural questionnaire on 

likert scale. Secondary will collect by different researches and articles. The total sample size is 

200 who are present in different supermarkets of KARACHI. This study will do regression 

analysis and Z test and also will work on SPSS software. After completing of questionnaire we 

will analyze the result that which variable of sales person’s personality will adopt for more 

effectiveness on sales performance. 

Keywords: Personality, Sales performance, Emotional stability, Extraversion. 

Factors Affecting On Buying Behavior of Females towards Cosmetics Products 

 

Iqra Khan 

 

Abstract 

Our research is exploring the result that how much ladies affected towards the cosmetics. A 

study on consumer behavior is becoming an increasingly important aspect to any organization. 

Before launching any product one has to understand the behavior of consumer. This study 

describes the huge need in research on cosmetics and the purchasing behavior of various age 

group of female. There are numerous differences amongst different age groups ladies' market for 
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skin care and cosmetic items subsequently. The object is likewise to build up the connection 

between age, natural ingredients and buyer purchasing behavior. The outcome created from this 

paper can be useful in recognizing various age groups females purchasing behavior towards 

dependable and particular brand products and to understand the behavior of woman towards 

purchasing of cosmetics influenced by television advertisement and what sort of states of mind 

they have towards organic facial healthy skin and cosmetic items or items be made up of natural 

ingredients. A source of information is anything that may give customers learning about an item 

from websites, feedback from companions or relatives, TV and magazine. The Nielsen Global 

Online Consumer Survey directed in April of 2009 found that 90% of customers trust proposals 

from individuals they actually know, 70% trust online posts and brand websites, 62% confide in 

TV promotions, and 59% trust magazine articles (Washington and Miller, 2010). Cosmetics are a 

major expenditure for many women, with the cosmetics industry grossing around 7 billion 

dollars a year, according to a 2008 YWCA report. Cosmetic retailers design advertising to alter 

women's attitudes toward cosmetics, encouraging them to buy more products. Many advertisers 

shape this attitude by encouraging women to feel dissatisfied with their appearance. Cosmetic 

advertisements can make women feel unsatisfied with their appearance, according to the YWCA. 

A 2002 study published in the "Journal of Social and Clinical Psychology" found that women 

expressed more dissatisfaction with their appearances after watching advertisements. This 

dissatisfaction can work to advertisers' advantage when they're selling a product designed to 

make women look better, so some cosmetic companies may cause women to feel insecure and 

then offer their product as a solution to the insecurity. Our research is based on primary data and 

I will use questionnaire for gather the data to this research paper. I am using z-testing to show the 

reliability testing of our research which is purely based on customers filled questionnaires. 

 

Keywords: purchasing behavior, advertisement, expenditure, attitude, reliability. 

Strategic Management Evaluation & Effectiveness on Joint Venture Management of Child 

Health Care Program 

Muhammad Imran Khan 

 

Abstract 

More than 5.9 million youngsters more youthful than age five living in low-and center wage 

nations die each year and in Pakistan 81/1000. The Etimad Group Pakistan built up the Joint 

Venture Management of Child Health Care Program (JVMCHCP) strategy to decrease mortality 

and grimness and to enhance nature of care by enhancing the conveyance of an assortment of 

corrective and preventive restorative and behavioral intercessions at medical centers, schools, at 

home, and in the society. 

 

Keywords: enhance, assortment, preventive restorative, behavioral intercessions. 
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Evaluation of Service Quality and Its Impact on Customer Satisfaction: A Case 

Study of Banking Sector of Pakistan 

 

Hassan Raza Kirmani 

 

Abstract 

The purpose of the study is to find out the Impact of Service Quality on Customer Satisfaction in 

banking sector of Pakistan. The customers of Private and Public Sector Islamic and Conventional 

banks numbering 500 served as a sample for our study. The methodologies of Service Quality 

(Reliability, Assurance, Tangible, Empathy and Responsiveness) based on SERVQUAL, 

Weighted SERVQUAL, SERVPERF and Weighted SERVPERF has been used to analyze the 

data. The self-administered questionnaire was used and responses analyzed on 7 Point Likert 

scale with respect to Expectation, Perception and Importance of Service Quality Dimension and 

its Impact on Customer Satisfaction. The data derived from the questionnaire was analyzed on 

SPSS of all the four methodologies for Mean based ranking of Service Quality variables using 

overall mean to discriminate between high and low ranking in terms of Expectation, Perception 

and Importance and further validity and reliability checked through Confirmatory Factor 

Analysis (CFA) and Structural Equation Modeling (SEM) by using IBM AMOS. Service Quality 

Dimension under Weighted SERVPERF has achieved the better reliability and validity among 

other three methods and used the analysis of Weighted SERVPERF for conclusion. The results 

shown that Reliability, Tangible and Responsiveness respectively labeled as Weighted High 

Perceived Factor, however Empathy and Assurance respectively labeled as Weighted Low 

Perceived Factor by customer of Banking Sector in Pakistan. Bank in Pakistan will be required to 

make efforts to maintain the Reliability, Tangible and Responsiveness factor as a high 

performance factor and make effort to elevate the Service Quality by elevating the standards of 

Assurance and Empathy factor thus required concentrated efforts towards achieving high service 

quality which should result in better Customer Satisfaction. 

 

Keywords: expectation, perception, responsiveness, concentrated, quality dimension. 

Factors That Effects Employee Turnover on Organizational Performance Case of JS Bank 

 

Fatima Farid 

 

Abstract 

Employee turnover and its effect on organization's performance has been a serious problem 

facing in most of the organizations in Pakistan for the last several years. This study will focus on 

the various aspects of employee turnover and their effect on organization's performance. It is 

One of the major function of HR manager is to reduce the employee turnover rate as employees 

are consider to be the major resource in any organization. Moreover some of the attributes that 



 
 

38 
 

may cause the reason for employee turnover are organization culture and job satisfaction, and 

these factors are being observed in JS bank. We will be using probability simple random 

sampling method to collect data and will be collecting primary data collection through structured 

questionnaires and secondary data from different research articles. The total random size will be 

of 100 employees working in different departments in JS bank. This study suggests that JS bank 

needs to work on improving job satisfaction and need attention towards employee compensation 

to get them motivated. Moreover organization should work on satisfying employees basic needs 

to provide them job satisfaction. 

 

Keywords: employee turnover, organizational performance, compensation, satisfaction. 

Impact of Brand Awareness on Consumer Behavior: on the case study of middle class 

people for FMCG products 

 

Muhammad Luqman 

 

Abstract 

This research is conducted for problem of brand awareness that peoples doesn’t know about 

brand that already exists in market and they always go through with their familiar brand. This 

research is conducted on FMCG products and there are so many brands in FMCG industry that 

people don’t know them yet and they have no more options on time of purchase because they 

don’t know other brands. The main objective of this research will to identify the factors that 

affect brand awareness on consumer behavior. The independent variables of this research are 

price, advertising and quality whereas dependent variable is brand awareness.  This research is 

quantitative in nature. Data for the paper will be collecting through primary and secondary 

sources. Secondary data will collected by research articles. Primary data will collected through 

structured questionnaire on non-probability convenience sampling. Z test will apply in this 

research paper. 

Keywords: awareness, FMCG, consumer, convenience, behavior 

Effect of Factors of Customers Satisfaction in Telecom Industry: “A Study on generation 

Y” 

 

Madiha Naeem 

 

Abstract 

The aim of this research study is to determine the satisfaction level of telecom customers 

regarding quality of different services which is provided by an organization and their loyalty 

with the respective telecom network. The purpose of establishment of telecommunication 

industry is to develop or create satisfaction in customer prospect towards loyalty.  However 

customer has complaints regarding their quality, therefore this study is designed to examine the 
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effects of service quality on customer satisfaction. Primary data collected through questionnaire, 

stratified random sampling is used under the probability sampling. Validity and reliability was 

tested by Cronbach's Alpha with statistical regression SPSS and ANOVA methods were used to 

analyze the data. The result of the analysis discovered that service quality is significant 

relationship between telecom services and their factors on customer satisfaction. The summary 

of the R square which is used to determine the % of variables in dependant variable that would 

be account for a change in the service quality (independent variable). It shows the positive 

relationship between service quality and customer satisfaction of the organization. It means 

organization has to be focused on their service quality to fulfill or enlarge the customer 

satisfaction. They feel honesty and happy from organization performance. It could be say that 

organization is keeping and providing products up to the mark of customers, or as per customers’ 

demand and desire. They are being received their services without discontinuation. So from the 

test, it is said that there is a significant impact of reliability on dependant variable (customer 

satisfaction). 

 

Keywords: Empathy, Reliability, Assurance, Tangibility, Responsiveness. 

Impact of Service Quality on Customer Satisfaction 

 

Ayan Ulhaq 

 

Abstract 

Customer satisfaction plays a pivotal role in success of every business organization whether it is 

meant for a product or a service. Every business needs not only to retain its current customers but 

also to expand customer’s base significantly and it is possible only when target customer is fully 

satisfied from company on some parameters. This study was set to determine the relationship 

between service quality and customer satisfaction in restaurant industry of Karachi. So the 

respondents are all the restaurant customers. The study is quantitative and the research type is 

descriptive. A structured and closed ended Questionnaire was used to collect primary data from 

200 customers, using convenient sampling technique. Data were analyzed using SPSS’s 

frequencies and percentages, means, and Pearson’s Linear Correlation Coefficient. Given the 

importance of customers in the restaurant industry this paper examines the effects of service 

quality dimensions on customer satisfaction. The dimensions are physical facilities, reliability, 

assurance, empathy and responsiveness. The hypotheses will test through z test. The study is 

beneficial for all the restaurant of Karachi to improve the quality of service. 

 

Keywords: customer satisfaction, facilities, reliability, assurance, empathy and 

responsiveness. 
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The Effect of Micro-finance on Poverty Reduction and Gender fairness: (A case of Tameer 

Micro Finance Bank, Sind) 

 

Israr Ahmed, Assistant Professor at Khadim Ali Shah Bukhari Institute of Technology    

 

Abstract 

Micro finance is well-organized and successful instrument to decrease poverty. Although 

microfinance Sector in Pakistan has recognize important development and attain little cost 

formations. The major reason of study is to forecast that how Micro finance decreases poverty 

from side to side their method of self-employment & micro/small loans, and is micro-finance 

upholding gender fairness in metropolitan and rural areas of Sind. The most important mean of 

this study was to calculate that what type of effect of microfinance on reduction of poverty and 

gender fairness. To begin with the Frequency test was carrying out to reviews the Demographic 

data and then the statistical method of Z-test is used to test the comparative hypothesizes. The 

method of Z-test investigation has been used on the model and it has originate that the Z-test 

model is suitable for the reason that study result and investigation researcher 3 alternating 

hypothesizes are acknowledged 1st is connected to microfinance services has helpful effect on 

reduction poverty, 2nd is associated to micro-finance services has optimistic effect on self 

employment and 3rd is allied to microfinance services have constructive effect on small loans. 

But 4th and last hypothesis is linked to microfinance services has no major effect on gender 

fairness. 

 

Keyword: Micro finance, poverty reduction, micro loan, self employment and gender 

fairness. 

Factor Affecting Employee Turnover 

 

Syeda Fatima Zaidy 

 

Abstract 

As we know that the employees are the very basic asset of employees and when the feel the work 

load in organization they will not be able to work in a sufficient way or the work productive in 

organization. The feel job stress, they cannot perform sufficient enough, they cannot manage 

their work life balance and also get affected by organizational environment and ultimately in 

result they left the job or there will be no productivity and employee get out of the organization 

and organization faces employee turnover. The study will elaborate the association between the 

work load and employee turnover. Study will also elaborate that how work environment, job 

stress will affect the ultimate employee turnover in organization. The study is quantitative and 

the type of research will be descriptive. Simple Random sampling will be used to collect data the 

primary data will be there in the study and questionnaire will be used to gather data from 

respondents. The respondents will be the employees of MCB Bank Karachi because the study is 
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made on the banking sector. It will cover the 100 respondents’ of MCB Bank Karachi 

employees. The five point likert scale will be used in questionnaire. The structured and closed 

ended questionnaires will be there. The hypothesis will tested through Z test. The study is 

beneficial for the MCB Bank Karachi employees and employers specifically the HR manager of 

the organizations. The concluded results will be that work load on employees can cause the 

employee turnover because when there will be work load employee will not be able to perform 

productive which can cause employee turnover. 

 

 Keywords: employee turnover, organization, sufficient, productive, organizational 

environment. 

 

Impact of Employee Turnover on Organizational Performance 

 

Akif Amir 

 

Abstract 

In this modern era employee turnover is considered as one of the major problems by which an 

organizations suffer a lot. By turnover of employees organizational performance decreased. 

Employee turnover can be defined as the number or percentage of workers who leave an 

organization and are replaced by new employees. This research is being conducted to help out 

the industry which has been suffering from this employee turnover situation. This is a qualitative 

research. By the help of this research, the most influenced factor can be identified which changes 

the behavior of an employee towards employee’s turnover. For getting the better objective of this 

research, few variables would be considered as independent variables to check the relationship 

with the employee’s turnover. The tools to accumulate the sample for this research will be 

collected by the help of primary data through questionnaire. The sample size will be taken 200. 

The conclusion of this research gets the prediction to have a better result by which the cause of 

the employee’s turnover of an employee can be observed. The Z test will be applied for the 

suitable result. This research will be helpful for both, employees and companies and by this the 

performance of an organization’s could be improved. 

Keywords: employee turnover, organizational performance, companies. 

Impact of Biasness on Employee Performance 

 

Muhammad Altaf 

 

Abstract 

In this modern era biasness is considered as one of the major problems by which an organization 

suffer a lot. The biasness of an employee creates problems through which an organization is 

unable to gets the organization goals and objectives. The biasness is affected to employee very 
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badly because of upper management makes in an organization.   The problem of biasness is too 

much observed and analysis in the private sector of Pakistan’s industry, therefore this research is 

being conducted to help out that organization which has been faced from this uncertain situation. 

By the help of this research, the most influenced factor can be identified which changes the 

behavior of an employee towards biasness. As per the objective of this research, few variables 

would be considered as independent variables to check the relationship with the biasness of an 

employee. The sample for this research will be collected by the help of primary data through 

questionnaire from private sector, Karachi Pakistan. The sample size will be taken at least 50 of 

the population. The conclusion of this research gets the prediction to have a better result. The Z 

test for proportion will be analyzed to get the most suitable result. As per the help of this 

research, the upper management can make the good relationship amongst and it also helps to gets 

the high productivity and achieving the goals and objective of a company.  

Keywords: biasness, organization goals, management, productivity, population. 

Effects of Frontline Employee Role Overload on Customer Responses and Sales 

Performance: Moderator and Mediators 

 

Arsalan Tayyab 

 

Abstract 

This research will explain the impact of role overload on employee and will combine the effect 

that how the sales performance get effected by customer response. This particular research is 

conducted on different FMCG Company in which the front line employee and sales men and 

different customers’ of FMCG Company have filled the sample size of questioner up to 250.In 

which the outcome of sales is affected by the customers and front line employee behavior due to 

which there is a negative impact on organization so to enhance the company sale and built up the 

image of organization, Customer satisfaction and employee role is one of the most important 

thing. Further research can be done on many other things which can include other variable (e.g. 

organizational culture, team handling, and problem solver, result oriented) as possible 

moderators. The practical implantation which was found in this research was to create the 

balance between the customer and the front line employee due to which an organization can 

achieve a good sales result, customers’ satisfaction is one of the most important thing for any 

organization because customer is the one who is making them to earn profit share from market, 

To make your customer loyal to your product employee satisfaction is also necessary because if 

employee is committed to his work and  result oriented person so they can easily attract the 

customers and will solve their problem and try to convince them for their company product 

employee and organization role is of the most important thing to satisfied customers.= 

 

Keywords: role overload, customer satisfaction, employee satisfaction, organizational 

culture. 
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Abstract 
The paper is in relation to discover the stress level produce in the Nurses working in the 

hospitals, especially in the case of Sindh (Pakistan). Nurses have to face stress in the Hospitals. 

The profession of Nurse has the main stress is of less occupational incentives, others stresses are 

included: lack of training, sexual harassment. The focus of this paper is about the stress level of 

nursing profession by comparing study between public and private hospitals. Research based on 

quantitative study and the data were collected from public and private hospitals of Hyderabad 

Sindh, Such as from the staff nurses Head nurses staff and from students.  About 240 

questionnaires are distributed 50% approximately response achieved, from hospitals of 

Hyderabad. For data analysis SPSS software was used. 

 

Keywords:  occupational stress, occupational incentives, training, sexual harassment. 
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Syed Ali Raza 
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Abstract 

In 21st century, we face a world that is increasingly dominated by science and technology. More 

and more jobs and scientists are required for innovations To spread values and knowledge of 

science we must also spread scientists , Research studies attempt to make sense to interpret 

phenomena in terms of meaning people bring to them, to acquire complete knowledge on 

subject, The fundamental goal of research degree program, particularly doctoral degrees, is to 

develop independent researchers who are able to adapt to diverse workplaces in academia, 

industry and the professions Research graduates require a range of interdisciplinary knowledge, 

skills and attitudes to operate effectively in the contemporary knowledge economy. There is a 

real need in higher education institutions to systematically address the developmental and 

training needs of research higher degree students presently, in-country Quality of HE is quite 

questionable in global context and in terms of knowledge imparted. This Research aims scaling 

common parameters for PhD research and its quality, which is not being done earlier in MUET. 

The purpose of this study is to list down and categorize titles of PhD degrees awarded in MUET, 

Identify Quality Parameters Required to evaluate the PhD Thesis, Analyze produced PhD Theses 

as per identified National and International parameters, To propose indicators for evaluating PhD 

thesis in MUET. 

 

Keywords: fundamental goal, education institutions, developmental and training. 
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Impact of Social Media Marketing on Consumer Buying Behavior 

 

Mohammad Faheem 

 

Abstract 

The aim of this research is to find out the factors affecting consumer’s behavior in the context of 

e-commerce the direct purchase of goods via web browser is supported by devices like desktop 

computers smart phones and laptops. The present online shopping is largely conducted by youth 

especially the males in Pakistan. Nearly just a couple of years before, Pakistanis preferred 

manual approaches to buy goods but the future of e-commerce is bright because of predicted 

growth in market or in virtual market. The objective of this research is to find out the relationship 

between those factors and their effects on consumer behavior. As internet has become a channel 

where online transaction has been done, and this created need for companies to understand how 

consumers perceive online buying. Firstly, in this study will be previous literature, and then 

testing which variables are affecting consumers’ decisions to buy online. The research will be 

descriptive and co relational, data will be collected by using simple random sample having a 

sample size of 200. The secondary data will be collected through web based research articles. 

The primary data i.e. structured questionnaire will be based on the consumers of online websites 

and social media pages and email marketers. As every marketer needs those Marketing strategies 

that will work better in market and gives maximum result to the organization. To get the 

maximum sales in the Virtual market environment plays a vital role. This research will help  to 

identify that which of the factors of social media marketing has more impact on consumer 

buying behavior either it will be cost, convenience, So, the Marketers will have to more focus on 

the factors identified in the research to have a positive impact on Consumer buying behavior. 

 

Keywords: preferred manual approaches, consumer behavior, marketing strategies, 

virtual market. 

Factors Causing Stress and Impact on Job Performance (A study on the Banking Sector of 

Pakistan - Karachi Region) 

 

Sadia Safdar 

 

Abstract 

Pressure is a positive aspect of life and work for most people. Many of us need to have standards, 

targets and deadlines to push us towards good performance. Pressure is what we feel as the need 

to perform and everyone has an optimum level of pressure that brings about their best 

performance. It can be seen as pressure when we feel that it is achievable. We might have to 

work hard, take some risks, challenge ourselves, change or accept new things, but it is 

manageable as we feel a level of control over the situation. Stress, on the other hand, occurs 

when we no longer feel in control. That what is being demanded cannot be managed no matter 
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how well organized, effective or efficient we become. Jobs and careers are an important part of 

our lives, along with providing a source of income, they help us fulfill our personal aims, build 

social networks and serve our professions or communities. They are also a major source of 

stress. Even "dream jobs" have stressful deadlines, performance expectations and other 

responsibilities. However, workplace stress can easily overwhelm your life. You may continually 

worry about a particular project, feel unfairly treated by a supervisor or co-workers, or 

knowingly accept more than you can handle in hopes of earning a promotion. Putting your job 

ahead of everything else can also affect your personal relationships, compounding the work-

related pressures. Layoffs, restructuring or management changes can heighten anxiety about your 

job security. Everyone who has ever held a job, at some point felt the pressure of job-related 

stress. In the short-term, you may experience pressure to meet a deadline or to fulfill a 

challenging obligation, but when job stress becomes chronic, it can be overwhelming — and 

harmful to physical and emotional health as well as effects job performance. This is an 

exploratory research which has been conducted to identify the work related stress factors and its 

impact on the performance of the bankers, and banks of Bahawalpur was taken as the case for 

this. . For example, in-depth unstructured and structured face to face interviews. Under 

quantitative method a structured questionnaire has been used consisting of 20 questions and 

collected data from a sample size of 100 respondents who belonged to banks of Bahawalpur 

supported by qualitative method of 25 unstructured face to face interviews from managers and 

bank’s employees of different Bahawalpur banks. 

 

Keywords: risks, challenge, dream jobs, promotion, Layoffs, unstructured and structured. 
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Abstract 

Handicrafts have a great potential to provide employment opportunities to millions of artisans 

spread over length and breadth of the country, as most of the artisans have inherent art to be 

converted in to occupation. Women of Gujarat are very prosperous in the art of ‘Needle and 

Thread’. Generally they are used to do such work for their domestic use. But now a days, such 

products are demanded everywhere. They require professional touch as per the requirement of 

demand of the market. Government tries to uplift the art and artisans through various 

programmes and policies. Despite of various government and non government efforts, the reality 

is not satisfactory. The handicraft artisans suffer a lot due to being unorganized, lack of 

education, low capital, poor exposure to new technologies, absence of market intelligence and a 

poor institutional framework. 

 

Keywords: Problems, Challenges, Artisans, Handicraft. 
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Abstract 

This is an elaborate study on the effects of Economic Slowdown on the management and 

employees. During economic slowdown, managements generally go for sudden retrenchments, 

cuts on various incentives/perks, increase in workload etc to set a balance between output and 

cost. The fear of losing the job anytime leading to piling up of stress is a common feature 

amongst the employees. It is thus imperative to understand the behavior of management and 

employees so as to find out ways and means to handle such situations. Due to intense pressure 

and stress during slowdown the employee employer relationship also gets affected, it may result 

in major layoffs further leading to fear among the employees. These aggressive cost cutting 

measures might lead to high absenteeism, low turnover, less job involvement and hence the low 

productivity. The research paper is based on extensive primary data collected through 

questionnaires. The secondary data through articles, journals, books, reports and discussion 

papers have also been duly referred. 

 

Keywords: Economic Slowdown, Employee – Employer relationship and their Behavior. 
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Abstract 

This study constructs portfolios by employing different risk models and compares their 

performances in order to understand their goodness for effective portfolio management for 

investors. Mean variance (MV), semi variance (SV), mean absolute deviation (MaD) and 

conditional value at risk (CVaR) were considered as risk measures and the price data were 

extracted from Pakistan stock exchange, Bombay stock exchange and Dhaka stock exchange 

under diverse economic conditions of crisis, recovery and growth. Using 40 stocks from Pakistan 

stock exchange, 92 Stocks from Bombay stock exchange and 30 stocks from Dhaka Stock 

exchange, portfolios were constructed separately using four models and their performances were 

compared with the minimum required rate of return for each period considered. Results show 

that CVaR (99%) gives better results in each scenario for all three countries; however, 

performance of portfolios is inconsistent in different scenarios. 

 

Keywords: Mean variance, Semi variance, Mean absolute deviations, Conditional value 

at risk, efficient market, Stock market, Portfolio construction. 

 

 

 

 



 
 

50 
 

Impact of Information Communication Technology (ICT) on the Livelihood of 

Communities Involved in the Agriculture at Rural Areas of Sindh, Pakistan 

 

Shadab Kalhoro 

Lecturer Department of Computer Sciences, University of Sufism & Modern Sciences, BhitShah 

 

Liaquat Ali Rahoo 

Lecturer Department of Computer Sciences, University of Sufism & Modern Sciences, BhitShah 

 

Aamir Kabria 

Lecturer Department of Business and Commerce, University of Sufism & Modern Sciences, 

BhitShah 

 

Irfan Ali Khaskali, Lecturer Department of Business and Commerce, University of Sufism & 

Modern Sciences, BhitShah 

 

Prof. Dr. Parveen Munshi 

Vice Chancellor , University of Sufism & Modern Sciences, BhitShah 

 

Abstract 

This research is about the implementation and impact of Information Communication 

Technologies (ICTs) in the rural areas of Sindh Province of Pakistan. Researcher has conducted 

the field work in the twenty five villages of selected five districts. The objective of this research 

was to see if the implementation of ICT would have any impact on the livelihood of people 

involved in the agriculture. Another variable “unemployment” was also added in the designed 

research tools to see if the ICT can be helpful to unemployed members of these communities. 

The questionnaire was distributed among the rural population of selected district of Sindh on the 

basis of convenient sampling. There were 250 questionnaires distributed among the participant 

and 212 were usable for analysis purpose. In addition to launching the surveys in the twenty five 

villages, Researcher analyzed the data using the SPSS software. Reliability Analysis, Principal 

Component Analysis and Regression Analysis were conducted to analyze the data collected from 

the twenty five villages. Results show that a vast majority of the population is in favor of ICT 

implementation in the communities, with the perception that it would help in improving the 

livelihood of those involved in agriculture. 

 

Keywords: rural areas, agriculture, ICT, villages, rural Sindh. 
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Abstract 

The purpose of the research is to find out employee talent Attraction increase in the 

Organization. Organization will hire a new Talent in Organization. The focal point of this 

research is to check whether the available talent in a county either attracted by the policies of 

training and development above which will be the most important factor within T&D which 

attracts most to the talent. Employee talent attracts all level of business and organization sector 

main Sector is only representative due to its backup rule in Organization of any country. It is 

most crucial for service to keep their employee knowledge and talent up to mark because the 

global situation is becoming more and more competitive. For achieving this mile stone the 

researcher will be using the quantitative approach base on closed ended questionnaire made on 

five point likert scale with the random sampling using the students who are about to complete the 

degrees. For data reliability and the validity the appropriate tests and software’s will be used like 

Smart PLS and SPSS. This research is very important for new employees because training and 

development courses can develop their talent attraction in the organization in future for better 

work in the world. Time constrains, Availability of Data, Survey in organization, Testing 

Analytics, limited Resources. in Organization because in future we will have better talent so 

Organizations need to improve their policies related to the T&D for betterment in the future 

 

Keywords: organization, training and development, new talent, employees’ performances. 
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